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Indianapolis Service 
Sales Dwindling After 


Record Summer Volume! _~ | 





Dealer Establishments Meet With Success in Efforts STERLING PRODUCING 


To Regain Work From 


Independents 


NDIANAPOLIS, Ind., Aug. 19.—Automobile service in 
the local field is apparently showing the effects of a de- 
clining selling market which has prevailed here for nearly 
two years. In the dealer circle service business is likewise 
reflecting strongly increasing dealer bidding for this type 
of income. igh Miaaatica gaia, 2 eS 
Service, contrary to the feeling 
prevailing during the days of peak G. M. LISTS STOCK 
sales when the shop was regarded as | HELD BY OFFICERS 
little more than a necessary evil, | 
has in these times of dwindling re- | OF THE CORPORATION 
ceipts from new car sales become | 
one of the chief sources of susten-; | 
ance for many of the dealers. New York, Aug. 19.—Officers and 
At the time dealers first began to| directors of the General Motors 
feel the necessity for building up| Corporation held 1,823,682 shares of 
this source of income for their busi- | the company’s stock, or 4.1 per cent. 
ness they were confronted with a/|°f the total issue, in their own 
rapidly strehgthening organization | 2@mes on July 21. The corporation 
in garage circles, but despite this has outstanding 43,500,000 shares of 
movement which has gained | Common stock. ae 
steadily throughout the last three In addition to the stock held in 
years in Indiana and particularly in | their names the company’s officials 
Indianapolis, the car dealers have | are believed to own several million 
made splendid progress in bringing ir holdi 
their customers back to their repair |™0re Shares through their holdings 
shops for work on their cars and in| of shares of the General Motors 
numerous instances have developed | Securities Company. On January 
this branch of business into a highly | 1 they held 4,509,060 shares of Gen- 
profitable enterprise. |eral Motors Securities which were 
As the fall season approaches | exchangeable share for share, for 
with prospect of several slim months |common stock of the General Motors 
in sales before them, the local Corporation. They acquired these 
dealer group is more than ever giv- | Shares under the seven-year profit- 
ing its attention to the problems | sharing contract made in 1923 be- 
Of holding service customers. In a, tween the General Motors Corpora- 
number of cases direct mail is| tion and the Managers’ Securities 
being used with mailing lists rang-| Company. This plan was succeeded 
ing up to five and six thousand|by a new seven-year plan, under 
to bring owners into the service sta- which the corporation, in 1930, 
tions. These methods have proved | agreed to sell 1,385,000 shares of 
successful in practically every in-;|common stock to more than 200 
stance where they were used and | executives. 
while usually containing special Charles 8S. Mott, vice-president of 
offers for the customer they are the General Motors Corporation, 
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Late News Flashes 


New York, Aug. 19.—In its current issue, The lron Age 
finds a slight gain in the demand for steel, mainly as a 
result of specifications from the automobile industry, pipe 
line business, structural steel awards and rail releases. 
Steel operations are at 32 per cent. of capacity, as against 
30 per cent. last week. Tin plate operations are at 50 per 
cent., the lowest of the year. 

* * * 

New York, Aug. 19.—The Bullard Company today 
announced current assets of $1,645,165 and current liabili- 
ties of $355,320, as of June 30. This leaves a working capital 
of $1,289,845, which compares with a working capital of 
$1,354,407 on December 31, 1930. A deficit on the first six 


months’ cnerations this year is placed at $172,732. 
aK * * 





New York, Aug. 19.—The Board of Governors of the) 


Rubber Exchange of New York, Inc., has voted to close 
the exchange to trading September 5, the Saturday preced- 


ing Labor Day. 
a % a 


New York, Aug. 19.—Stocks of gasoline held by refin- 
eries representing 95.0 per cent. of the country’s refining 
capacity reporting to the American Petroleum Institute 
declined 1,347,000 barrels during the week ended August 15, 
to 34,534,000 barrels. In the corresponding week of 1930, 
gasoline storage declined 1,477,000 barrels, to 41,252,000 
barrels. 
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Detroit Executives Report A ugust 


Cars Sales Setting Good Pace 


* 


NEW 6-WHEEL DUAL 
CHAIN DRIVE TRUCK 


ILWAUKEE, Wis., Aug. 19.—The 


| Total for Month Expected to Pass 170,000 Units 
Against Approximately 202,000 
For the Month of July 


ETROIT, Aug. 19.—While reports on August sales to 
consumers are necessarily only fragmentary at this 


Sterling Motor Truck Company 
is bringing out a new giant six- 
wheel dual chain drive truck with 
a number of unique features, ac- 


| time, nevertheless the sales executives of a number of leading 
| passenger car manufacturers here assert that returns so 
'far received indicate that the present month will show a 
satisfactory total considering general conditions. 

ee ————" July sales can now be fairly ac- 





cording to Carl Hayssen, secretary. 
fourteen tons. 
The differential equalizes the} A. C. S. TO HOLD 
power at all four wheels and at 82D MEET IN 
any one wheel. There are two jack ING 
shafts coming from the common BUFFALO ON AUG 31 
center; there are twelve speeds for- 
is 125 horse power. The truck is NEW YORK, Aug. 19.—Better pro- 
the only one, according to Mr. tective coatings for use in auto- 
Hayssen, which will take 40 by 8/ motive, marine, aircraft and railway 
within the 96-inch overall width | eighty-second meeting of the Ameri- 
established by the state. can Chemical Society, which will at- 
There are air brakes on all six / tract 2,000 scientists to Buffalo, dur- 
from Milwaukee to Boston and 
demonstrations made all along the gusts te Tecaricn ancora = 
route. The company is now going|n, Robert J. Moore of the Bakelite 
first one was driven over 15,000| ; : ; 
miles and upon return to the shop — = ‘i. cane ails eae, 
was torn down completely for in- sented as follows: , 
to be replaced, Mr. Hayssen said. | chemist, and R. J. Wirshing, General 
Motors Corporation, Detroit; air- 
MINNEAP OLIS-MOLINE craft, J. L. McCloud, research chem- 
ADDS FREE-WHEELING Company, Detroit; railway, H. E. 
Smith, engineer, New York Central 
Lines, New York; A. M. Johnsen, the 


The new truck has a capacity of 
the same time prevents spinning of 
ward and three reverse. The motor ———— 
dual pneumatic tires and still stay | manufacture will be urged at the 
_ariyen _the week beginning August 31. 
into production on the model. The | oo; noration, Bloomfield, N. J., secre- 
spection and not a single part had | Aatematinn, %. C. Manne, dhiet 
ist and metallurgist, Ford Motor 
TRANSMISSION LINE Pullman Company, Chicago; marine 


finishes, Capt. Henry Williams, 
Minneapolis, Minn., Aug. 19.—As | United States Navy; Lieut. C. F. 
Cotton, Naval Aircraft Factory; 


a new and important addition to : . ; 
the already extensive and varied | 8eneral industrial coatings, Arthur 


line of automotive machinery and Schuh, research chemist, Bell Tele- 
equipment produced in Minneapolis | Phone Laboratories, New York. _ 
industrial plants, the Minneapolis-| Together with chemists and in- 
has begun the manufacture of free | they will participate in a symposium 
wheeling transmission units for the | “Industrial Coatings from the 
Advance Motor Company, 69 Thir- | Consumer's Viewpoint” on Wednes- 
teenth St. South, holder of the artes 

patents on the device. | 

More than 1,000 units have been | 
turned out already at the Minne- 
haha Avenue and Twenty-xinth 
Street plant of the sinnsapelis- | 
Moline Company, and a tentative 
arrangement with the Advance 
Motor Company calls for an in- 
crease in output to around 200 a 
day before the end of 1931. 

The Advance Motor Company, 
distributors of the free-wheeling | 
units, sells them to retailers of | 
Chevrolet automobiles. The dealer- | 
customers of the Advance Motor | 
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(Continued on Page 2) 


NEW YORK, Aug. 19.—Retail sales 
of new passenger cars built by 
General Motors Corporation in July 
ran ahead of the corresponding 
month of last year in the first 
nineten states to report registrations 
for that month. Included, also, is 
the report of the District of Colum- 
bia. 

Aggregate registrations of General 
Motors cars in these states and 
District of Columbia in July were 








Sparks from Detroit.........: Page 2| 24239, as against 23,156 in the same 
This dealer’s psychology in- states a year ago, an increase of 4.7 
r cent. 
evenses Gellar volume. ..... Page | Perhe seasonal decline from June 
Meet the sales chief......... Page 3) was very slight, the total of 24,239, 
Editorial: “Parts for Inde- comparing with 24,446 in the preced- 
pemGemee.” ..cccccccccccees Page 4| ing month, off only 8-10ths of 1 per 
cent. 





Calendar of coming events...Page 4 
Engineering news........ Pages 6, 7 
REFERENCE TABLES 


Chevrolet and Pontiac showed 
gains over a year ago in the report- 
ing states, while Oldsmobile this 
Cumulative July new pas- — equalled - < of July, 1930. 

Ss t seasona mcreases were 
senger car registrations. Pages 6, 7 panne by Chevrolet and La Salle. 
Current prices of passenger Buick registrations reported thus 


RN os cade teas meas .e+esPage 8 far total 1,899, as against 2,018 in 


G. M. Retail Passenger Car 
Sales Ahead of July, 1930 


curately foreshadowed and it looks 
as if the total of passenger cars 
placed in the hands of consumers 
will be about 202,000 units, probably 
running slightly over that figure. 
In June consumer sales of passenger 
vehicles totaled 201,917. With twenty- 
four states and the District of 
Columbia having reported, the esti- 
mate of 202,000 is considered by 
sales executives here to be very 
close to the actual figure. 


Granting the accuracy of the 
estimate, July this year shows a 
gain over June, whereas last year, 
July saw 254,097 passenger cars 
placed.in consumers’ hands, against 
a total of 260,942 similarly sold in 
June. In this gain in sales in July 
1931, some of the Detroit sales 
executives see the working of re- 
duction of inventories to a place 
where cars on hand are actually 
below even the present reduced 
demand. 

Several of the Detroit sales execu- 
tives have expressed interest in 
the survey of sales in key cities 
during the first half of August, 
which was prefénted by Automotive 
Daily News in a recent issue. 

In August, 1930, retail sales of 
passenger car reached a total of 
203,737. One of the leading sales 
executives, who did not care to be 
quoted at the moment, from a study 
of his tables and from reports re- 
ceived from his organization, ex- 
pressed the belief that August pas- 
senger car sales would total about 
170,000 units, This would be slight- 
ly above the comparative percentage 
figure, which would give a” sales 
total of approximately 160,000 pas- 
sergyer vehicle units. 


— 


the corresponding month of last 
year, a decline of only 5.9 per cent., 
and comparing with 1,909 in June, 
off only 10 units, or less than 1 per 
cent. 

Cadillac registrations in the re- 
porting states totaled 202 for July, 
as against 219 for a year ago, off 7 
per cent., and comparing with 223 in 
June, a seasonal decline of 9 per 
cent. 

Registrations of new Chevrolet 
cars continued to run ahead of last 
year, with a total in these states of 
17,892, as against 17,301 in July, 
1930, a gain of 3.4 per cent., and 
comparing with 17,825 in June, a 
gain of less than 1 per cent. Chev- 
rolet registrations in June were 
ahead of last year, and the indica- 
tions are that July will be the sec- 
ond consecutive month in which an 
increase was established over a 
year ago. 

La Salle reported registrations to- 
taling 165, as against 213 a year 


(Continued on Page 4) 





A. C. 8. T0 HOLD 
82D MEETING IN 


BUFFALO ON AUG. 31 


(Continued from Page 1) 
day morning, September 2. 
need of chemical research will 
stressed. 

Improvements in automobile fin- 
ishes to be discussed by 
Motors representatives include a 
rust-resistant fender enamel, lac- 
quer with better chalk-resisting 
properties, and increased resistance 
to chipping from stones thrown up 
by the tires. Methods of painting 
that will give the desired appear- 
ance at a lower cost, of finishing 
the chassis with greater resistance 
to rust and chipping from stones, 
and of replacing the _ traditional 
black enamel fenders with colored, 
but without increasing costs, are 
also sought. 

“The greatest portion of present 
day airplane structures,” Mr. Mc- 
Cloud points out, “is of light metal 
alloys, and these are prone to cor- 
rosion of the intercrystalline type. 
Such corrosion lowers the elonga- 
tion obtained in tensile test speci- 
mens and makes what we call a 
more brittle condition.” 

Mr. Schuh, in a summary of his 
paper on “Evaluating Industrial 
Finishes,” asserts “the thousands of 
different parts employed by the 
telephone industry require a great 
variety of finishes designed for 
protective, decorative, or insulating 
purposes. 

“Newly developed methods of eval- 
uation consist of subjecting coat- 
ings of uniform thicknesses to con- 
trolled environments, and period- 
ically measuring changes in physical 
properties which take place. While 
the method is being used primarily 
as a means of selecting materials for 
finishes, it should prove to be of 
value to the manufacturer and re- 
search chemist in the paint indus- 
try.” 

Paul R. Croll of the Pittsburgh 
Paint and Glass Company, Mil- 
waukee, chairman of the paint and 
varnish division, in announcing the 
symposium on industrial coatings, 








Here’s a 
Business Builder 


For You - 


1931 Review and 
Reference Number 
August 27 


The opportunity is pre- 
sented in this issue to cov- 
er the automotive industry 
very thoroughly at low 
cost. 


The distribution, includ- 
ing regular circulation, 
over 75,000. The regular 
space rates apply, even 
though the added distri- 
butions will cover: 


Practically every dealer 
and distributor of vehicles 
in the United States. 


10,000 independent repair 
shops. 


4,000 engineers, produc- 
tion men and other fac- 
tory officials. 


2,000 jobbers of accessor- 
ies, parts, shop equipment. 


10,000 truck fleet owners, 
truck dealers and bus 
operators 


Forms Close 


August 25—5 P. M. 





The 
be 


General 


| 


& Dos) Wheels $26 Extra» 


said the division would hold two 
other sessions during the convention 
of the society. Papers to he read 
at these meetings, which will take 
place Wednesday afternoon, Sep- 
tember 2, and Thursday morning, 
September 3, cover a range of sub- 
jects. 

Prof. B, P. Caldwell of Polytechnic 
Institute of Brooklyn, with R. B. 
Price, will present a paper on “The 
Drying of Rapeseed Oil,” and with 
J. Matiello, “Potentiometric Deter- 
mination of the Acid Number of 
Linseed Oil and Its Free Fatty 
Acids,” and “Linseed Oil—Changes 
in Physical and Chemical Proper- 
ties During Heating.” Other papers 
include: 

“Rapid Exposure Tests on Clear 
and Pigmented Finishes,” by Pres- 
ident H. A. Gardner of the Gardner 
Laboratories, Inc., Washington, D. 
C.; “Nature and Constitution of 
Shellac, III.—A study of the Sapon- 
ification Number,” by Prof. W. F. 
Whitmore and W. H. Gardner, 
Brooklyn Polytechnic Institute, with 
Harold Weinberger; “Nature and 
Constitution of Shellac, IV.—Some 
Observations on the Development 
of Opacity in Clear Varnish Films,” 
by Prof. Gardner; “Use of Tricresyl 
Phosphate to Increase the Water 
Resistance of Bleached Shellac 
Films,” by John W. Paisley, chief 
| chemist of Gillespie, Rogers, Pyatt 
Company, Jersey City, N. J. - 


_KELLY-SPRINGFIELD CO. 
REPORTS SLIGHT LOSS 


New York, Aug. 19.—Operations of 
| the Kelly-Springfield Tire Company 
for the six months’ period ended 
| June 30, 1931, as outlined in a state- 
ment by W. H. Lalley, president, 
| showed a profit of $116,855 after all 
|charges but before deduction for 
depreciation. After deducting de- 
preciation of $398,291, a net loss of 
$281,436 resulted. 

Current assets were $10,633,182 
before deducting reserve for raw 
material commitments, as compared 
with $9,315,529 at December 31; 
current assets after deduction for 
commitment reserve were $10,098,- 
717, as compared with $8,555,529; 
current liabilities at June 30 were 
$2,230,617, as compared with $701,- 
709 at December 31; net working 
capital after deduction of reserve 
for raw material commitments was 
$7,868,100, as compared with $7,853,- 
820 at December 31, 1930, including 
customers’ deferred balances at both 
periods, 


INDUSTRIAL EMPLOYMENT 
DECREASES IN ERIE, PA, 
Erie, Pa., Aug. 19.—Local indus- 
trial employment, considerably au- 
tomotive in nature, was reduced by 
313 persons during July, according 
to the monthly report of A. W. Mot- 
ley, superintendent of the Federal- 
state employment service here. Em- 
ployment on August 1 totaled 15,473 
workers, as compared with 15,786 on 
July 1 and 18,871 on August 1, 1930. 


| 








| 
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260 PENNA. FARMS 


40, 


Philadelphia, Aug. 
mately one out of every four farms 
in Pennsylvania is equipped with a 


Statistics, Pennsylvania Depart- 
ment of Agriculture. It is pointed 
out by the bureau that farms with 
trucks have increased from 27,034 
to 40,260 during the last seven 
years, notwithstanding 
of approximately 15 per cent. in the 
number of farms in the common- 
wealth, 

It is regarded that such statistics 
reveal the general trend toward 
farm motorization. 
bility it represents an increase in 
the more intensive type of agricul- 


products, and also an increase in 
the number of trucks on general 
farms as a step toward more effec- 
tive organization and operation. 
Figures show that Lancaster Coun- 
ty leads in the number of trucks, 
with 1,980, with Berks County close 
behind, showing 1,960 trucks, while 
va County comes third with 


P. A. A. SETS DATES — 





FOR ANNUAL MEETING! 





Pittsburgh, Pa. Aug. 19.—The 
eleventh annual convention of the 
Pennsylvania Automotive Associa- 
tion will be held in the William 
Penn Hotel on October 12 and 13. 
The Pittsburgh Automobile Dealers 
Association is handling local details 
of the coming meeting. 

Charles J. McGough, president of 
the Wilkes-Barre Chamber of Com- 
merce, is president of the state or- 
ganization, which has a membership 
of more than 1,000 automotive deal- 
ers. C. A. Rehtmeyer, president of 
the Pittsburgh association, has ap- 
pointed committee chairmen for the 
convention as follows: Charles Day, 
Oldsmobile, attendance; T. F. Dunn, 
Pierce-Arrow, publicity; George A. 
Hoeveler, Ford, reception; James J. 
Kilroy, Dodge, transportation; H. F. 
Gleason, Hupmobile, banquet; I. W. 
Danforth, golf; George Gray, Nash, 
entertainment; and W. N. Owings, 
general secretary. 


PROPOSE COMPULSORY 
ANNUAL INSPECTIONS 


Minneapolis, Minn., Aug. 19.— 
Twin Cities automobile dealers are 
watching the proposal for a com- 
pulsory annual inspection of all 
automobiles, proposed by Alderman 
O. A. Person of Minneapolis, chair- 
man of the council’s street traffic 
committee. 

Under the measure, if adopted by 
the council, all defective cars will 
be impounded until they are placed 
in shape. 
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| Reo’s New 114-Ton Speed Wagon at $625 gives Reo 
| dealers a tremendous advantage in the lowest price 
| truck field. If you would like to share in this volume 


| selling, mail the coupon. 


your represent 
Franchise. 


Name. 





Addrese____ 


Bour-cylinder $625, Six-cylinder$725 
Ciassie /. o. b. Lansing, Michigan 








REO MOTOR CAR CO., Lansing, Michigan 
Please send me at once —either by letter or through 


It is today’s most logical 


step toward immediate profits. 


ADN820 


ative—details of the Reo Special Truck 


(City) “a State) 


EQUIPPED WITH TRUCKS | 


19.—Approxi- | 


motor truck, according to recent es- | 
timates made by the Bureau of | 


a decrease | 


In all proba- | 


ture with direct marketing of the | 
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SPARKS from JJETROIT 





Motor Car Merchandising Goes Grant 
* 





- 
“Dynamic Dick,” the Great Pace Setter 
2k 


of 
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Grooming His Future Field Marshals 
* 


* 
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Ideas Doubly 


~*~ * 
Sales Generalissimo Abhors 


Al G. Waddell—Guest Conductor 


ok 


Exchanging Profitable 





| 


| 
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Yes Men 








N all around newspaper man, even though he now is vice- 
president of the James Houlihan Advertising Agency at 


Grand Rapids, is Al Waddell, today’s guest conductor. He 
comes from California, where he put in a long term of what 
might almost be called penal servitude as an automobile editor 
before he was yanked onto the advertising side. In this last 
line and before he undertook to exploit De Vaux-Hall he had 
close contact with R. H., 
Grant, then sales manager of 
Chevrolet. That’s why he can 
write so interestingly on how 
some of Grant’s former aids 
have become brass hats. 
King For a Day 


—C. G. S. 
66 
A That’s me. Some years 


? 
back Chris Sinsabaugh took a 
vacation. He journeyed to 
California and helped me 
write a column for a news- 
paper. Now, he takes another 
vacation; and I “sit in” as 
guest columnist. 

When Chris asked Jim 
Houlihan to send me to De- 
troit to handle this assign- 
ment, Jim stipulated that I 
was not to publicize any prod- 
uct in which I was interested; neither was I to mention any 
individual with whom I was associated in a business way. 
Jim Houlihan would do that. His code of ethics prescribes 
it. Mindful of Jim’s admonition, and heeding Sinsabaugh’s 
instructions to write the column just as I should were I the 
Detroit editor of Automotive Daily News, I went across the 
street from the Fisher Building and visited a few old friends. 
As a result, this column. is going to look like a page from 
“Who’s Who in General Motors,” embellished by a constella- 
tion of brilliant merchandising achievements credited to R. H. 
Grant and the members of his sales corps. 

oe 7” * 

T was my good fortune to accompany the commander-in- 

chief of General Motors sales when, as genera] sales 
manager of Chevrolet, he toured the United States and 
dramatized the fundamentals of motor car merchandising 
before thousands of dealers, sales managers and bankers in 
more than thirty of the nation’s largest centers of population. 
On that great merchandising tour, Mr. Grant personally 
addressed more men of the motor car industry than ever 
had listened to any other automotive sales executive. That 
year Chevrolet sales topped the million mark for the first 
time. 

With R. H. Grant on that historic trade trek were a 
number of men who now command divisions and brigades 
in the General Motors merchandising legions. They continue 
to serve with that ruthless loyalty that characterized the 
efforts of every member of Grant’s “old guard” during those 
strenuous days with Chevrolet. 

As sales chief of Chevrolet, R. H. Grant won the admir- 
ation and the respect of salesmen and sales managers 
throughout the industry. Merchandisers in many fields 
studied his “system” and adopted his methods, Competition 
predicted: “‘He’ll have a sales organization in five years that 
will lead the world, if he keeps his health.” It was a case of 
“Motor Car Merchandising Goes Grant!” 

*K * ok 

66 YNAMIC DICK,” as he is affectionately referred to by 

zealous cohorts, is not a driver. He is a leader. He 
sets a strenuous pace; but he always leads. He does not 
demand the co-operation of those who work with him. He 
wins it. He earns from his associates that brand of loyalty 
that makes the impossible become possible. Therefore it 
did not require five years for R. H. Grant to build a world- 
conquering sales organization. Within two years after he 
had mobilized his merchandising army, Chevrolet swept into 
Sales climbed to more than a million units 


| 


“ 
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(Continued on Page 4) 

















Chester W. Spaulding, 
Head of Cadillac Distrib- 
utorship in Poughkeep- 
sie, N. Y., Trains Sales- 
men to Interest Pros- 
pects in Higher-Priced 


Models 


6T)URING my entire experience | 


handling motor cars I have 
found that the average salesman is 


inclined to follow the road of least | 


resistance in his selling work,” said 
Chester W. Spaulding, president of 
the Spaulding Cadillac Company, 
Inc., 41 Academy St., Poughkeepsie, 
N. Y., Cadillac and La Salle retailer 
and distributor for Duchess and 
Ulster counties. 
“To overcome 
continued Mr. Spaulding, “we train 
our salesmen always to direct the 
prospective buyer’s thought upward 


toward a higher priced model than | 


he had originally figured on. 

“We endeavor to get him inter- 
ested in a more expensive car, and 
we have found that by following 


out this policy we generally close a | 
Sale for a better model than the | 
intended buying. ! 


prospect at first 
We work on the _ psychological 
theory that it is just human nature 
to want the best and for this end 


the average buyer will usually, as a | 


rule, stretch a point or two to get it. 
“We reason from a_ business 
standpoint that if a prospect seems 
to be interested in a La Salle, and 
Ne s 


SPAULDING 





x a “ee 


CHESTER W. 
we make no effort to interest him 
beyond that selection, we have no 
further to look for the cause of our 
failure to make a sale. 

“On the other hand, however, by 
attracting his attention at once to 
a Cadillac 8 or 12, thereby working 
upward, we can, if need be, come 
back to the La Salle as a final re- 
sort. If he is really interested in a 
La Salle, he certainly will not object 
to looking at a Cadillac, and, once 
the advantages of the higher priced 
car are impressed upon him, the 
way is well paved toward a larger 
sale. Right here, too, of course, is 
where the salesman reaps his larger 
commissions and departs from the 
road of least resistance. 

Of course, in cases where we are 
satisfied that a prospect is not in 
a position to swing a larger deal, 
we govern ourselves accordingly, 
but, as a rule, we seldom fail or 
even find it difficult to attract the 
buyer to a higher price level. 

“Only recently,” continued Mr. 
Spaulding, “we put through a sale 
which proved to be a striking ex- 
ample of how this method of sales- 
manship is productive of results. A 
well-to-do prospect was apparently 
interested in one of our cars rang- 
ing in price around $4,000. However, 
by working on our fixed policy of 
attracting the buyer toward a higher 
priced job and tactfully drawing his 
attention to a more expensive model 
standing on the floor, we finally 
closed his order for a car costing 
over $6,000. And the purchaser was 
highly pleased with the result of the 
transaction after it was all said and | 
done. Yes, it pays to aim high in 
selling, as it does in everything else, 


this difficulty,” | 
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Dignified and Effective 


Saturday Sales 


| are growing in popularity because ‘the 
values offered are exceptional, and be- 


cause the 


reconditioned cars are 


Thoroughly Reconditioned 


Every Chr Guaranteed Exactly 


I2 


as Represented 


CARS 
$50 and $300 


2 


Family Cars, Coupes, Roadsters, Sport Sedans; 
Sixes, Eights and Fours; Knight Motors and 
Poppet Valves. 


Each Car Marked Especially Low 


for Saturday. 
Come Early! 


Several Good Light Trucks 


412 STONE STREET 


ford Reo Company, Meriden, Conn. 


Doors Open at 8. 





Each Car Has 


Good Tires or New Tires 
Exteriors Refinished. 


All Broken or Dented 
Fenders, Body Dents, 
Worn Running Boards, 
Repaired or Replaced. 


Interiors Cleaned and Re- 
freshened. 


Tops Recovered, and Me. 
chanically Repaired to 
Give Satisfactory Serv- 
ice. 


Easy Terms 
Local Financing 


Bradford-Reo Company 


PHONE 1463 


Open Friday Evenings 


, of which C. M. Bradford is head. 


This well-aranged ad shows how Mr. Bradford tells the public of his 
special offers. Note the dignified tone of the copy and the effective- 
ness of the boxed-in section 


and, afte. all, it just takes a little 
|} extra effort.” 

Everything around the Spaulding 
organization quarters reflects action 
and co-operation. 

Mr. Spaulding began business in 
1913 as a sub dealer with the Up- 
percu organization, working until 

; 1917, when he went to training camp 
|} at Plattsburgh, N. Y., in the Second 
| Officers Department, at which time | 
;Mr. Uppercu established Pough- 
keepsie as a branch of the New) 
York organization. 

| Returning again in 1919, Mr. 
| Spaulding entered the sales depart- | 
ment at Poughkeepsie, serving as} 
salesman until 1924, when he was 
appointed assistant manager. In} 
1925 he was again promoted to the 
position of manager, which he con- 
tinued to fill successfully until June, 
1931, at which time he took over 
control of the business, incorporat- 
ing under his own name, the new 
organization becoming distributor 
for Dutchess and Ulster counties, 
with sub-dealers at Newburgh and 
Kingston, N. Y. 

In reply to questions regarding 
the used car problem, Mr. Spauld- 
ing said: 

“We have no problem with used 
cars. As soon as a used car comes} 
in our place we get to work on it at} 
once. We believe a dollar invested | 
in a used car is really more impor- 
tant and valuable than in a new car. 

“Therefore, we work fast on this 
end of the business, depending 
largely upon a high class reputation 
for fair dealing and dependability 

in securing our contacts, which 
really come to use almost automati- 
cally. Briefly, there is only one 
good rule to avoid used car accu- 
mulation and that is to move them 
quickly, and it can be done. 


“The twelve-cylinder business is 
just simply made to order for our 
territory here, and we have a big 
demand for this class of cars. 

“Regardless of the general busi- 
ness depression, our business has 
been very good this year, and so 
far in 1931 we have run much 
higher than we did during the same 
period in 1930. We account for this 
improvement as the result of our 
favorable and steadily increasing 
local reputation, which in the final 
analysis is the very best asset that 
any business can have.” 


NEW DE VAUX DEALER 
Asbury Park, N. J., Aug. 19.— 
Lenox S. Reid, Inc., 1203-5 Main St., | 
this city, has opened the De Vaux 
dealership for this shore resort. 





| 
| 








“SATURDAY SALES” are building user card business for the Brad- 
| 
| 


TIE-UPS WITH STAGE 
PRODUCTIONS SELL 
CARS IN BRIDGEPORT 


IE-UPS with stage shows playing 


a local theater have proven ef- 
fective exploitation for the Derby- 
shire Motor Company, Graham- 
Paige dealership of 1997 Fairfield 
Ave., Bridgeport, Conn. J. D, Hanks, 
manager, reports that he has been 
able to trace actual sales to the 
various stunts in which his cars 
were employed in publicizing the 
stage performances. 

The idea of staging joint promo- 
tion efforts with the theater devel- 
oped when the Fanchon & Marco 
“Prosperity Idea” was starting its 
engagement at the Fox-Poli Theater. 
Graham-Paige was introducing its 
new “Prosperity Six’ model during 
that week, and Mr. Hanks seized 
the opportunity to effect a worth 
while tie-up. 

The showgirls, attired in 
stage customes, toured the center 
of the city in suitably bedecked cars 
furnished by the dealership. Nat- 
urally a lot of attention was at- 
tracted. The “Prosperity Ideal’ and 
“Prosperity ©'!<” connected up as a 
“natural.” 

Probably most spectacular of the 
co-operative stunts was that em- 
ployed when the “Mickey Mouse 
Idea” of the same producing com- 
pany played Bridgeport. The girls, 
dressed to represent the now famous 
screen rodent, almost started street 
riots. Their wierd costumes at- 
tracted considerable attention. 

The cost of these stunts has been 
extremely nominal, according to 
Mr. Hanks, as the theater manage- 
ment co-operates fully. Placards of 
large size, but lettered in dignified 
fashion, link the Graham-Paige line 
and the dealership with the stunt. 

The appearance of ‘Buddy, the 
Seal With the Human Brain,” riding 
sedately in a Graham, came very 
near to stopping traffic in the city’s 
byways. 


NAMES C. E. UNDERWOOD 

Indianapolis, Ind., Aug. 19.—Ap- 
pointment of C. E. Underwood as 
manager of the used car depart- 
ment is announced by Roy Wilmeth, 
head of the Roy Wilmeth Company, 
Indiana’s largest Ford dealeer. Mr. 
Underwood has spent twelve years 
in the Ford business here. 


their | 





Dealer’s Psychology Increases Dollar Value 








J. GLENNON, 
and .general sales manager of | 
Aluminum Industries, Inc., is one of | Cloud, Minn., two years ago. 


the youngest sales chiefs in the au- | 
tomotive industry, having started | 
with Aluminum Industries in 1920, | 
when he was but 22 years of age. | 


Meet the Sales Chiefs 





vice-president | minum Industries, Inc., of the Dia< 


mond Motor Parts Company of St. 


As a subsidiary of Aluminum In- 
dustries, the St. Cloud plant has 
been developed into one of the lead- 
ing parts producing factories in the 


Upon the inception of the company | country. The valve division, wherein 
Glennon joined the organization as / is produced the diachrome high-heat 


a field representative, and by dili- 
gence and determination won his | 
way quickly to the position of West- 
ern manager, operating the com- | 
pany’s branch at Kansas City. | 

Rapid strides made by the com- | 
pany attracted attention of officials 
to the work of Glennon when they | 
began to look about for a man of | 
high caliber to be placed in charge | 
of sales. He was called into the 
general office in 1923 and given the 
position of vice-president and gen- 
eral sales manager. His record in | 
that capacity is shown best in the 
steadily increasing volume of busi- | 
ness done by his company, which 
today manufacturers automotive 
parts for manufacturers producing 
more than 1,000,000 cars a year, 
with a replacement business that 
has kept the Cincinnati plant op- 
erating continuously throughout the 
period of depression. 

“Spud,” as Glennon is known to; 
his friends, is a native of Portland, | 
Ore. He was educated in the public | 
schools of his home city and at 
Oregon State University. Although 
only 34 years old now, he has won 
himself a most enviable place in the 
ranks of automotive executives and} 
is known widely among members of 
the N. S. P. A., the M. E. A. and! 
other organizations affiliated with 
the trade. One of the notable 
achievements during Glennon’s 
reign, in which he was a leading 
factor, was the acquisition by Alu-| 

















. « 
resistance valve, has been operating 
to capacity for some time to meet 
the demand for replacements and 
for new motor cars being built by 
one of the leading manufacturers, 
who recently stepped up production 
schedules to 1,200 units daily. 

Of a most engaging personality 
and a disposition that quickly ce- 
ments friendships, Glennon has 
surrounded himself with a wide 
clientele throughout the country. 














HE Willys Six, the Willys Eight 


and the Willys-Knight are winning high 


public favor with their modern design 


and outstanding performance. And Willys 


Six Trucks offer added profit possibili- 


ties for dealers who 


commercial market. 


are digging into the 


Write or wire for franchise pertiewlors 


Witiye-Overiend, lac., Beledo, O. Willpe-Overland, Led., Toronto, Gan, 


WIL 


LYS 


A BIG SIX priced lke a feur 
A POWERFUL EIGHT .. =, 
A BRILLIANT KNIGHT... 
2 NEW WILLYS TRUCES 
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Parts for Independents 

UTOMOBILE dealers these days are heatedly discussing 

the question of whether it is fair for the factories to 

order them to give discounts on parts bought by independent 

repair men. Boiled down to essentials, the dealers base their 

objection on the fact that by being compelled to give inde- 

pendent repair men a discount on parts, they are contribut- 

ing to the business of a keen competitor. When a dealer sells 

, an independent parts at a discount, it is possible for that 

operator to pass on the saving to his customer and thus shade 

the price of the job. Obviously this might work to the 
detriment of the regular dealer. 

Human nature being what it is, we need not be sur- 
prised to find an undercurrent of resentment toward the 
independent service men on the part of the regular dealers. 

It will not hurt dealers to look this matter straight in 
the face. Resentment is not going to dislodge the inde- 
pendent. This operator came into the business largely 
through the failure of the regular dealer to appreciate the 
opportunities of service. There is no purpose in dodging 
recognition of this fact. The dealer has himself to thank for 
the present situation. And another thing that we may as 
well recognize in the beginning is that the independents are 


service so much superior to their rivals that the service 
operations of the industry will automatically return to the 
official dealer organization. 

Starting with this understanding and knowing that 
independent repair men invariably buy parts from other than 
dealers when possible, we-can get a fair view of the problem. 
Refusal of parts discounts to independents will simply act as 
encouragement to independent manufacturers to put out even 
more parts than they do. It would, in effect, be presenting 
an important market for spare parts to manufacturers other 
than the car makers. 

We do not believe that a universal refusal of discount on 
parts would permanently lessen the competition that regular 
dealers now encounter from the independent service men. 
On the contrary, we believe that it would tend to build up a 
more comprehensive industry, making spare parts inde- 
pendently of the motor car manufacturers. 

The only constructive thought that can be given the 
dealers is that they meet independent competition by furnish- 
ing service better and more economically than can be given 
by any other class of operators. That will bring them the 


business. 
I’ was an extremely interesting announcement made 
recently by W. S. Knudsen, president of Chevrolet, of his 
company’s plans for another school of apprentices in mechan- 
ical craftmanship to supplement the one now operating in 
Flint. In the appointment of scholars to this school, prefer- 
ence will be given to sons of Chevrolet employees, but this 
feature is not to be exclusive. Any bright boy between 16 
and 18 years of age will be eligible for enrollment. 

The company will shortly begin erection of a building to 
house this new venture in higher mechanical education. In 
the beginning the number of boys will be limited to fifty. The 
regular course will take four years and will include instruc- 
tion in tool-making, die-making, pattern-making and general 
machine shop practice. While the boys are in school they 
will be paid under a graduated scale of wages. This is sim- 
ilar to the plan in force at West Point and Annapolis. 

Certainly this progressive move is an enlightened 
method of meeting such social discontent as we are having 
during this period of depression. It will prepare boys to 
earn the comfortable livelihood that prevents radical detours 
into goyernmental paternalism and other experiments that 
may be mozie in motive, but are certainly doubtful in effect. 


Keeping It in the Family 
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going to stay in business until the dealers supply a type of | 
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SPARKS from JJETROIT 


G. M. JULY SALES 
AHEAD OF YEAR AGO 
IN NINETEEN STATES 


(Continued from Page 1) 


ago, off 22 per cent., and compar- 
ing with 164 in June, a gain of a 
Single unit. 

Oakland sales, as measured by 
the registrations, were 342, as 
against 400 a year ago, off 31 per 
cent., and comparing with 370 in 
June, off 7 per cent. 

Oldsmobile registrations were 
1,294 this July, as against the same 
number a year ago, and comparing 
with 1,453 in the preceding month, 
a decline of 11 per cent. 

Pontiac registrations in these 
states in July totaled 2,445, as 
against 1,611 in the corresponding 
month of last year, a gain of 51 per 
cent., and comparing with 2,502 in 
June, off 2.3 per cent. Pontiac also 
reported a gain in June over the 
corresponding period of 1930. 


(Continued from Page 2) 


















a year; and Grant’s team kept piling up the score until he 
was called to take command of ALL General Motors sales. 
oe OK *” 

HEN it was that the generalissimo “drafted” veterans of 

his “old guard” and assigned them to commands 
throughout the sales section of General Motors. The great 
sales tactician had exercised great care in grooming his 
future field marshals; and it was an easy matter for him to 
“dramatize” the whole General Motors sales program just as 
he did with Chevrolet. 

H. J. Klingler, executive of proved ability, succeeded to 
command of Chevrolet sales, and under his generalship Chev- 
rolet continues to set the pace for the industry, holding sales 
above the million mark. 

W.,A. Blees, another of Grant’s veterans, is sales chief 
of Oakland-Pontiac. His division of General Motors now 
ranks third in the automotive industry, headed only by 
Chevrolet and Ford. 

D. S. Eddins, erstwhile Chevrolet assistant general sales 
manager, is now general manager of Oldsmobile. J. C. 
Chick, one of Grant’s former zone managers, is now general 
sales manager of Cadillac. George W. Wallace, also a former 
Chevrolet zone manager, is now assistant genera] sales man- 
ager of Buick. C. E. Dawson, a member of Grant’s staff in 
the capacity of assistant general sales manager of Chevrolet 
during that historic national merchandising expedition, now 
occupies the position of president of General Motors Fleet 
Sales Corporation, and L. F, Skutt, one-time Chevrolet reg- 
ional parts and service manager, is president of Motor 
Accounting Company. 

Joseph Little, who was Grant’s general parts and service 
manager and later president of Motor Accounting, is now an 
attache in the office of R. H. Grant. 

R. F. Schreitmueller, former special representative of 
the Chevrolet sales department, has charge of field organiza- 
tion development in the sales section of General Motors. 
Ralph L. Myers, former Chevrolet zone a a 

of sales promotion in the sales section of Genera otors. 
uma gankae an a | J. E. Grimm, Chevrolet advertising manager at the time of 
Chicago, and as far south as Flori-’ Grant’s famous national tour, is now in the advertising sec- 
ee tion of General Motors. D. U. Betpwick, soumar city males 
manager at Cincinnati, is assistant general sales manager o 
BAY yt MARK Oakland. W. I. Gibson, former Chevrolet regional organiza- 
= tion manager, is organization manager of Oakland. 
* * ok 
oe aoe te ete heap Vv ER in Chevrolet there are a lot of veterans of the 
was the lareest Béassechusstts hes| old guard, all of them carrying on with the same 
panstund itn |energy that they displayed when they were putting forth 
ce it began such assess-| ,- “115 H 
eens Sie ied tireless effort to put Chevrolet over the million mark for the 

, y F,. Long, Commissioner | 5. . ° . ae : 

of Taxation, reported. first time. There is R. K. White, advertising manager ; W. G. 

The ton was. 08,000,100 ensenned on Lewellen, sales promotion manager ; M. D. Douglas, general 
60,136,750 gallons of gasoline. It was| Parts and service manager; Sidney Corbett, manager com- 
also the largest use of taxable gaso-| mercial car sales; C. L. Sudmann, in charge of art work and 
age bees Ag+ began to tax it i /. e440" = = sales a, and ons two 
, Bas . aids to H. J. Klingler who carry the title of assistant gen- 

Fg lng pk pee Reg gd eral sales manager, D. E. Ralston and William H. Holler. All 
ord for the largest use of gasoline! of these Chevrolet executives have won promotions since the 
was formerly held by August, 1930, days when they “trouped” with R. H. Grant; but they remain 


with 55,721,926 gallons, In July, 1929, bs ki -mi é S € 
tou was anntand an eaten eee _ same eee working, keen-minded, regular fellows that 
For the calendar year 1930, the cy were wen. 
State’s return from the gasoline tax 
was $10,721,664, while so far this 
year a total of $6,040,595 has been 


CHARTERED BUS LINES 
SHOW INCREASE IN 1931 


Newark, N. J., Aug, 19.—Public 
Service, a pioneer in the develop- 
ment of the chartering of buses to 
individual groups and organizations 
for outings and all kinds of special 


transportation purposes, reports a 
big increase in operations this year. 

Since its organization, in January, 
1927, the chartered bus department 
has shown remarkable growth. In 
the first year of operation 7,843 | 
buses were chartered. In 1928 the | 
‘number rose to 13,250. In 1929, 
buses chartered increased to 19,355. 
Last year the number of buses 
chartered totaled 19,959. This is an 
average of fifty-five buses per day. 
More than 100 buses were operated 
in chartered service on seven days | 
in 1930. 











* *K * 
H. GRANT has developed motordom’s greatest crop of 
talented sales executives. Space does not permit men- 


received. tion of all of them. There are zone managers and regional 
managers in all parts of the country, all working enthusias- 
| COMING EVENTS | tically, energetically and inteliigently to make General Motors 
sales grow. These men, and those in Detroit, respect and 


SEPTEMBER 
1- 3—Cleveland, 0. Hote] Statler, Societ 
of Automotive Engineers, twentieth 
in 
Air 


admire R. H. Grant, and draw inspiration from his dynamic 
personality; but they don’t fear him. Grant encourages his 
men to think for themselves. He wants them to advance 
their own ideas. He encourages an exchange of ideas. Unlike 
so many self-satisfied sales executives, he likes to “swap 
ideas” with his men. He says: “If you have an idea and I 
have one, and you give me yours and I give you mine, we 
both have two ideas, whereas before we each had but one. 
Exchanging ideas is doubly profitable. That is not the case 
when you match dollars, however. If you have a dollar and I 
have one, and we match, one of us has two while the other 
has none. I’ll swap ideas, but I’ll not match dollars.” 
* 


* ck 
O man can be associated with R. H. Grant and not do 


his best. His example calls for 100 per cent. from those 


annual aeronautica) meeting 
conjunction witb Nationa) 
races, 

8-17—Utrecht, Holland. Utrecht Fair. bus 
and truck show. 

16-17—Atlantic City, N. J. National Pe- 
troleum Association, annua] meet- 
ing, Hote] Traymore, 

20-26—Springfield, Mass. 
Exposition. 

21-25—Boston, Mass. American Welding 
Society. meeting. The following so- 
eleties wil] participate: American 
Society for Steel Treating, American 
Welding Society, Iron and Stee} 
Division, A. S. M. E.; Machine Shop 
Practice Division, A. 8. M. E.; Iron 
and Steel Division, A. I. M. E.; In- 
stitute of Metals. A. I, M. E. 


28-29—Atlantic Oe, M J. National Asso- 


Eastern States 


sistion ~ ~~ eneretess, 
bassador. | | who work with him. He makes his subordinates feel that 


26-Oct. 2—Atlantic City, 
Electric Railway 
nual meeting. 

OCTOBER 

1-11—Paris, France. international] Auto- 
mobile Salon, 

2- 3—Houston, Tex. American Institute 
of Mining and Metallurgica) En- 
geneers. petroleum division meet- 

g 


N. J. American 


Nodes hmerican | they are working with him and not under him. He absolutely 


will not tolerate a yes man. He expects every man to think 
for himself and express his ideas without fear. He abhors 
the weak yes man who hasn’t the moral courage to express 
his opinions. Grant invites constructive criticism,and is 
grateful for helpful suggestions from his lieutenants. He 
inspires team play, and,.by his whole-hearted loyalty to his 
men, calls forth their loyalty in return. That, perhaps, is 
the secret of his success. That is why men admire him, and 
respect him, and work for him. No wonder he is a great 
sales executive. 


$9-56-—-Gnlenge, Il, Nationa) Safety Coun- 
ci, 


14-16—Pittsbargh, Pa. Society of Indus- 
trial Engineers, convention. 

15-24—London, England. Internationa) 
Motor Exhikition. Olympia Hall, 

22-28—Prague, Czecho-Slovakia. Interna- 
tiona] Antomcbile Exposition, 








—— 
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Indianapolis Dealers 
Regaining 
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generally admitted to be worth 
many times the effort and ex- 
pense. 

Although summer service custom- 
arily is at a low ebb due to a large 
numbers of workers being on vaca- 
tion, this season seems to be 
producing a contrary trend and 
shops are occupied busily day after 
day. This in part is explained by 
the fact that fewer moiorists are 
taking vacations this year and 
those planning a motor trip are 
coming in for inspection and re- 
pairs. That educational] drives on 
service aiming to bring the owner 
to the dealer’s service establish- 
ment is bringing in business from 
tourists on the road also is a 
factor. 

One outstanding instance of a 
service business built up to a paying 
basis by direct mail solicitation is 
that of Lathrop-Moyer Retail, Inc. 
Roy Hickman, head of this com: | 
pany, last year took over retail 
salés and service and in the face of 
prospects for a dull winter season 
immediately set out to build an 
overhead-paying service department. 
Monthly letters are mailed by Mr. 
Hickman io about 5,000 Oldsmobile 
owners in the city, each offering 
some minor free service to recipi- 
ents. The result has been that the 


BANK CLOSINGS WILL 
NOT DELAY WILLYS 
BOND REDEMPTION 








Toledo, O., Aug. 19.—Commenting 
further on the effects of the bank 
closings here on the control and op- 
eration of Willys-Overland Com- 
pany, L. A. Miller, president, today 
said: 

“Please make it as strong as pos- 
sible that the company had but 
little money in the Ohio Savings | 
Bank and Trust Company. The 
majority of our cash was in outside 
banks as it has been for years, and | 
we are going to keep on doing busi- 
ness as usual.” 

There was no curtailment of op- 
erations either Monday or Tuesday 
in the Toledo factory. 

The $1,000,000 bonds called for re- | 
demption will be retired, as planned, | 
on September 1, officials announced. | 


SEES TRUCK COMPETITION 
CUTTING RAIL PROFITS 





Fredericton, N. B., Aug. 19.—E. W. 
Beatty, chairman and president of | 
the Canadian Pacific Railway, states 
the railroads have suffered severely | 
from increased competition, espe- | 
cially as regards motor bus and'| 
motor vehicles generally. 

The railways feel that the time 
has come when it is proper for 
them to request the various prov- 
inces to adopt legislation and to 
establish control which will define 
the sphere in which the two modes 
of transportation will function. He 
believes an equitable division can 
be made. 

RUBBER PRICES HIT 
NEW ALL-TIME LOW 


New York, Aug. 19.—Furiher de- 
clines in crude rubber prices de- | 





service department is crowded day | 


after day with a full staff of me- 
chanics working full time and an 
income that has reduced worry over 
regular expenses regardless of new 
car sales. 

The Johnson Chevrolet Company 
is another to make a strong bid for 
service with gratifying results. 
sequently, according to Robert D. 
Johnson, head of the company, this 
department of his business has de- 
veloped into a reliable source of 
revenue. 

Building steadily in this respect 
also is the Indianapolis Buick Com- 
pany whose head, C. F. Yonkers, 


soon after taking over the retail | 


interests of the local branch of the 
Buick Motor Company here early 
this year, laid plans for increasing 
the functions of this department. 
His plan, involving the employing 
of a girl to call owners by telephone 
suggesting regular inspection and 
attention to tkeir cars, has paid for 
itself many times over, according to 
Mr. Yonkers. 

Numerous other dealers who have 
kept their eyes on this department 
with a view to aiding their business 
through the weakened market have 
found proper organization of the 
shop and its equipment a valuable 
asset. 


G. M. LISTS STOCK 
HELD BY OFFICERS 
OF THE CORPORATION 





(Continued from Page 1) 
holds more stock in his name than 
any other officer or director. Large 
blocks of stock are also held by the 
Fisher brothers and the du Ponts. 

The following table shows the 
amount of the corporation’s stock 
held in the names of officers and 
directors: 


Chairman of the Board 
Preferred Common 






Lamont du Pont*........ — 34,250 
President 
fe ae le Gk oct ccveres : 160,000 
| Vice-President 
| Albert Bradley.......cces 66 360 
Donaldson Brown*....... kaa 48,855 
Charles T. Fisher*,..... 139,250 
UO Bo PMMOE, ec ccccvece 4,000 
William A. Fisher*....... ones 
Lawrence P. Fisher*...... ein 83,750 
i ty Ss 6-30 5:0 00s wdeee 17 580 
om Maess..... neoccese 15 1,629 
Charles F. Kettering*.... 22 2,958 
. eS UCC Eee 27 2,836 
R. S&S. McLaughlin*...... as 43 
|} James D. Mooney*....... 100 1,089 
| Charles S. Mott*...., ee 649,518 
| Serene BRI”. cov ceccecve 92,336 
a ie Ns 66656 etaceee0 : 2,070 
ie i Ds os 6p ceeeeseces 63 16,305 
a a) Ms. dens geeene ae 51,999 
|B. R. Stettinius......cer. eves 1,040 
[ik ae Mac cnacsaceeses 67 17,840 
Alfred A. Swayne*..... . cane 4,267 
DG, We WINS < 40s enacaeess 100 1,271 
Secretary. 
Thomas S. Merrill....... 2,322 
Treasurer 
Meyer L. Prentis......... 226 1,31% 
Directors 
| George F. Baker, Jr...... card 175,000 
| Arthur G. Bishop....... 1,671 59,665 
| Walter S. Carpenter, Jr... 135 Forse 
Henry F. du Pont........ 453 92,125 
Irenee du Pont......... roy 200 
Pierre S. du Pont........ 10,025 73,513 
Louis G. Kaufman........ 64,935 
Sir Harry McGowan..... neat 
Junius S. Morgan, Jr..... ee 
OS Pear sae 
Seward Prosser........¢0¢ 15,585 
Arthur B. Purvis 100 
John J. Raskob..... 22,567 
George Whitney.... oe sank 
Cjarence M. Wooley...... oe peas 
Owen BD. TORRE. occccece ated 98 
*Also a director. 
Middletown, Conn., Aug. 19.— 


veloped today with the August de- | 
livery selling off to 4.90 cents a| 
pound at 1 p. m. yesterday, a new 
record low for all time and a decline 
of 20 points for the day. 

Weakness on the New York mar- 
ket followed declines at the opening 
at London, where spot rubber sold 
at 2 5-16d a pound, a new low. 


20TH CENTURY CAB ELECTS 

Newark, N. J., Aug. 19.—The New- 
ark Twentieth Century Taxicab As- 
sociation at its annual election se- | 
lected Samuel Steglitz as president 
for another two-year term. Other 
afficers elected were: Vice-president 
David Trachtenberg; financial sec- 
retary, Harry Lerner; treasurer, 
David Lewis; recording secretary, | 
William Donnelly, and segeant-at- 
arms, John Martello. These men 
will hold office one year. 





| Wis.; 


The Russell Manufacturing Com- 
pany, manufacturer of Rusco brake 
linings and other fabric products, 
announces the appointment of two 
new semi-distributors and seven 
jobbers, as follows: 

Higson’s Super-Service 
124-135 White Street, 
Conn.; R. L. Lawrence, 
port, N. Y. 

Jobbers: Fred W. Barth, Inc., 
Mill Street, Poughkeepsie, N. Y.; 
Bearings and Specialty Company, 
711 Beacon St., Boston, Mass.; 
Rusco Products and Parts Com- 
pany, 416A West 4th St., Oklahoma 


Station, 
Danbury, 
Spencer- 


City, Okla.; Grand Horman Auto 
|Parts Company, Chicago; G. B. 
Auto Parts Company, Appleton, 


Automotive Parts Company, 
1130 Pacific Ave., San Pedro, Cailif., 
and Al Huppel, Orlando, Fla, 





Service Work. 


MINNEAPOLIS-MOLINE 
ADDS FREE- WHEELING 
TRANSMISSION LINE 


(Continued from Page 1) 


|Company offer the units to buyers 
of their cars including installation. 

The company’s sales of the new 
free-wheeling apparatus are report- 


ed to be expanding steadily and 
a nation-wide market is in process 


Con-lof rapid development. 


Several financial papers and 
financial editors reported that the 
Minneapolis Moline Company was 
| manufacturing these units for the 
Chevrolet Company, but as yet no 
such agreement has been reached. 


/WORTHINGTON PUMP CO. 
ACQUIRES METALWELD 


New York, Aug. 19.—Worthington 

Pump and Machinery Corporation 
has acquired the manufacturing and 
marketing facilities of Metalweld, 
Inc., Philadelphia, Pa., builders of 
|} a complete line of portable compres- 
| sor units. 
Worthington took over the manu- 
|facture and sale of Gilman rock 
| drills and accessories in 1930. This, 
| together with the added line of 
| portable and semi-portable compres- 
sors and other tools, will enable 
Worthington to supply all air equip- 
ment requirements of contractors, 
railroads, utilities and industrial 
users. 








STUDEBAKER TAKES SPACE 
‘+, AT 1933 WORLD’S FAIR 


has been made that the Studebaker 


| Chicago, Aug. 19—Announcement 
| 
| Sepeeeene has just contracted for 


eight booths of exhibit space at the 
expected little or no machine-tool 


1933 Century of Progress World’s 
| Fair. 


the Studebaker officials declare 
| they will depict in part the evolu- 
| tion of wheeled vehicles during the 
last hundred years. 


ST. PAUL DEALER ADDS 
10 SALESMEN UNDER 
NEW GRAHAM PLAN 








| MACHINE TOOL 


| 


| 


According to tentative plans, | 


TRADE HOLDS DULL 
DURING AUGUST 


New York, Aug. 19.—‘“Those who 


business in August are not disap- 


| pointed by developments thus far,” 


says American Machinist. Dealers 
and builders have considerable op- 


| timism because of future prospects, 


‘ 
| §t. Paul, Minn., Aug. 19.—Several | 


score additional salesmen are to be | 
| employed by Graham-Paige dealers | 


in Minnesota this week as a re- 
sult of a new policy announced by 
' the factory at Detroit. 


The factory will pay 50 per cent. | 


| Of the salary of any new salesmen 
| employed immediately and 
| dealer will pay the other half. The 
salesman will receive the usual com- 
missions. 
| In St. Paul the B. F. Powers 
|; Motor Car Company, Inc., 49 West 
| Fourth St., is to take on ten sales- 
;men in addition to the five already 
on the pay roll, it was announced. 
| C. W. Matheson, general 
;manager of the Grahaim-Paige 
! Company, is sponsor of the idea. 








the | 


| little 


|} index of 
| June-July 





sales | farmers’ 


however, and business in general 
seems to have the feel that things 
will soon be starting again. 

“In the meantime, the National 
Machine Tool Builders’ indexes 
show a continuing of June’s decline. 
Gross orders dropped from 73.6 in 
June to 61.5 in July, while the 
three-month average fell from 88.6 
to 74.1. Class B plants ($10,000- 
$50,000 shipments average in 1922- 
24) showed an index increase from 
70.3 to 95.4; others declined about 
20 points. The index shipments 
dropped from 94.6 to 72.2, while the 
unfilled orders in the 
period went from 212.2 
to 202.3. In several cases, July was 
the best month of the year to date, 
except March, possibly foreshadaow- 
ing improvement shortly. 

“Sectional market reports show 
variation from the general 
quiet prevailing.” 


MELON FOR CAR DEALERS 

Poplar Bluff, Mo. Aug. 19.—The 
watermelon crops have been the 
salvation here and are 
stimulating sales of low-price used 
cars. 


Every Selling Feature 
the Public Wants 
including Selling Features 
No Other Car Can Claim 


* SYNCHRO-SHIFT FREE WHEELING 


* SOUND-PROOFED BODY 


* SOUND-PROOFED CHASSIS 


*9 AND 7-BEARING CRANKSHAFTS 


* BIJUR AUTOMATIC LUBRICATION 


* NEW BEAUTY 


* TWIN IGNITION 


* SYNCHRO-SHIFT TRANSMISSION PLUS SILENT SECOND 


* REMARKABLE ENGINE SMOOTHNESS AT ALL SPEEDS— 
IMPRESSIVE ABILITY IN EVERY PHASE OF PERFORMANCE 


<< These are some of the features which are helping 


Nash dealers sell Nash cars today . . . and which make 


Nash merchandise the most salable in the Nash field. 


(3549) 








Electric 





AUTOMOTI 


Aluminum Melting in the 


Furnace 


By WIRT S. SCOTT 


Special Representative Westinghouse Electric and Manufacturing Com- 
pany, Mansfield, O. 


The following treatise on “Aluminum Melting in the Electric Furnace” | 


will appear serially in the Automotive Daily News: 


A successful installation of elec- | 
trically heated aluminum melting 
furnaces has been made in a foun- | 
dry ,where they now have two elec- | 
tric, two gas-fired and two coke-| 
fired furnaces in operation. This | 
afforded a rare opportunity for a 
careful observation of the relative | 
merits of each type of furnace, the 
Operating costs of each and the 
Over-all economy, taking into con-| 
Sideration the quality of castings 
being produced by each type 

Three vessels of the electric fur- 
naces have been replaced since the | 
first of the year. Th lives of these 
vessels, based upon pounds of metal | 
cast, are as follows: 

Vessel No. 1, 20,160 pounds pro-| 
duction. 

Vessel No. 2, 21,720 pounds pro- 
duction. 

Vessel No. 3, 29,005 pounds pro- | 
duction. 

Each furnace is capable of pro-| 
ducing 200 pounds of molten alumi- | 
num per hour. The vessels hold ap- 
proximately 430 pounds of molten 
aluminum, and it is the practice to 
keep 200 pounds of molten alumi- 
mum in the vessel and add 200} 
pounds of pigs each hour when | 
drawing off at the rate of 200) 
pounds per hour. The actual pounds | 
melted, therefore, is greater than 
the production capacity, particular- 
ly on heating up each morning, | 
since the first heat constitutes a| 
400-pound melt, at least. 


Since the first of the year, the) 
furnaces have not operated continu- 
ously at maximum capacity, hence 
the hours of use are much higher 
than would seem to be by dividing 
the toal pounds melted per vessel 
by its maximum capacity per hour. 

A life of 20,000 pounds melted per 
vessel is considered exceptionally 
long life, and is entirely satisfactory | 
to the management. The discarded | 
vessels were sandblasted, and ap-| 
peared to be almost as good as new. | 
The increased diameter was not of 
a bulging nature, but appeared to 
be a tapering increase from the top 
to the bottom. As a matter of fact, 
it was difficult to detect any growth 
of the vessel by visual examination. 

The method of bolting down the 
ring cover plate, holding the vessel 
in position and holding the cover 
required very careful consideration, 
in order to permit the vessel and 
cover being readily removed, The | 
vessel is cleaned out at least every) 
other day and given a coat of white- 
wash after each cleaning. 

Two thermo couples are used, one 
for controlling the temperature of 
the aluminum, the other for control- 
ling the temperature of the heating 


element. 
The temperature of the aluminum 








is maintained constant, at some point 
between 1,300 and 1,500 deg. F., de- 
pending upon the weight of casting 
being poured, while the maximum 
temperature of the heating element 
is controlled at 1,700 deg. F. 


Test Data 


Silicon aluminum castings, each 
weighing 600 pounds, were being 
made for oil switch tanks. These 
tanks had to be oil tight. Two 
furnaces were used, each starting 
cold from the previous day’s use. 


Furnace No. 1 


Total pounds charged, 430; power 
turned on, 9.45 a. m.; ready for 
pouring, 1.15 p. m.; total time, 3 
hours, 30 minutes; kilowatt hours 
consumed, 154; kilowatt hours per 
100 pounds, 35.8; pouring tempera- | 
ture, 770 deg. C. or 1,418 deg. F. 

Furnace No. 2 

Total pounds charged, 428; power | 
turned on, 9.45 a. m.; ready for 
pouring, 1.15 p. m.; total time, 3 
hours, 30 minutes; kilowatt hours 
consumed; 156; kilowatt hours per | 
100 pounds, 36.4; pouring tempera- | 
ture, 770 deg. C. or 1,418 deg. F. | 


The daily production of each fur- 





nace and the kilowatt hours con- | 


sumed were obtained for a 2%- 
month period. These furnaces ‘are 
not used each day, and sometimes 
there were intervals of several days 
between use. The power consump- 
tion is influenced greatly by the 
number of hours the furnace has 
been out of use as well as the 


pounds melted per day, as may be| 


seen from the following data: 


FURNACE NO. 1 
Lbs. Total Kw. Hrs. Per 

Date Output Kw. Hrs. 100 Lbs. 

1-30 566 252 44.5 

1-31 627 199 31.7 

2-2 633 238 37.5 

2-5 2,077 657 31.6 

2-9 291 312 107.0 

2-12 1,817 661 36.3 

2-13 719 (?) 293 (?) 40.7 (?) 

2-19 1,628 577 35.4 

2-24 1,288 455 35.3 

2-26 1,504 467 31.0 

2-27 1,097 298 27.2 

3-2 850 315 37.0 

3-3 843 285 33.8 

3-5 1,775 515 29.0 

3-6 645 227 35.2 

3-10 1,062 333 31.4 Cz 

3-11 432(?) 183 (2) 42.4 (2) | 4-27 

3-12 © 431 164 38.0 ‘ 
| 3-13 842 236 28.1 

3-18 688 232 33.7 

3-23 889 292 32.9 
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Production Consumed 100 Lbs. Melted 


1,885 677 
1,553 511 
960 (?) 359 (?) 
1,120 295 
1,385 423 
2,372 699 
1,315 483 
2,285 762 
1,517 560 
1,610 595 
540 231 
835 292 
FURNACE NO. 2 
Lbs. Kw. Hrs. 
800 227 
520 204 
2,629 814 
1,030 382 
2,519 806 
1,248 440 
2,225 637 
1,232 453 
1,485 502 
945 271 
805 295 
1,775 544 
707 230 
350 155 
742 234 
805 232 
495 (?) 258 
1,335 449 
432 151 
670 237 
1,498 (?) 790 
429 181 
892 313 
2,080 601 
2,562 733 
980 389 
1,366 (?) 576 
1,055 362 
2,131 747 
595 230 
875 301 


A careful analysis and application , 
of the above data should enable one | power consumption. 


to determine the power consump- (To Be Continued) 


Eliminates Grinding 


NEW DE LUXE reamer sharpener 


The De Luxe Products Corpora- 
tion of La Porte, Ind., has placed 
on the market a 
reamer sharpener. 

In manufacturing pistons the De | 
Luxe corporation was faced with | Teamers. 
the problem of sharpening reamers 
quickly and easily. The universal/ sharpener eliminates the grinding 


new universal | 













Cadillac 





Chrysler 


De Soto 

















is consistent, 
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tion per 100 pounds of aluminum 
under almost any condition of pro- 
duction. A small percentage of the 
data, indicated by a question (?) 
mark appears to be somewhat out 
Complete data may show 
it to be correct, which might be the 
long hours of holding 
such as overtime, 
some necessity. Or it may be a case 
of error on the part of the man in 
the shop recording the data. Other- 
wise, the data 
very illuminating as to the effect 
of daily production and continuity 
of operation (days not used) on the 


due to 


and 


sharpenings. 





Franklin 
Graham 






















reamer sharpener was designed. to 
solve the problem, so it has been 
placed on the market in order that 
it may be available to every user of 


The De Luxe universal reamer 


of reamers, produces a fine cutting 
edge in five minutes or less, and 
greatly increases the life of the 
reamer itself, it is claimed. It is 
fully universal, for it will sharpen 
any straight fluted or spiral reamer 
from 5% inch to 1% inch in diame- 
ter and any reamer up to 18 inches 


Luxe universal 


is claimed, 


reamers will still be found to be 
over size after twenty-five or thirty 
means greatly 
increased life of the reamer in ad- 
dition to saving the user the cost of 


The list price of the De Luxe uni- 
versal reamer sharpener is $29,50. 


CUMULATIVE NEW PASSENGER CAR 


: rte Returns for today: Idaho, Indiana, Maryland, Missouri, 
Figures in this table are from R. L. Polk & Co. of Detroit, with the exception of Mlinois, which are supplied by the Robinson Advertising 
_ Some of this data has been published previously, but it is given here complete for the convenience of our subscribers. Readers desiring 

In this table 19 states and the District of Columbia. 


Hupmobile 
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Arkansas | 2 | 28 817] 40 
Delaware | |S si|«SCts~t*«iD 151{ 23) 
Florida | 32 6. ~=6Sl|~Sté‘i‘Y,«SC(Cti‘é‘iTYSS~C~SOD 
Idaho | _ _—s 3 2 18  :150] 16 

Illinois {315 15) 570, 94 3929] 439; ioj| 
Indiana | 121 3} «149 1300| «146 
Maryland | 57 | __82| 978} 66, 
Minn | 49) 3) 158 11/1625] 129) T 
Missouri | 55 6 137, ~=«11)+~«21458f~SCt=«<CttCSS” 
Montana | _—9 i; atl 329, 27 

N. Hamp. | 9 2 47 264, 15) 
N.Car, | 32 8 78, ~=—«8~Ss«1390]~—«101 
N.Dakota| 3, | sa  218f «ij 7 
Rho. Isl. | 40 3) 96 451| 76, — 
S.Ca'lina [| _ 12) 1/30 1} 666 ~—«32) s 
S. Dak. | 4 2 18) 2 296, 17 

Utah | 12 24 5) ~—s«:184] 9| 
W.Va. | 47 4/56 4, 649| 66 
Wisconsin | —_—85 4| 181 1683] 139) 

D. of Col. | 37 1 95 682] «49; 

Totals | 925) 61; 1899) 17892] 1561! 
Ark.,’30 | 5| 4) 49} 1337 | 95| 
Dela. 0 | 3} |_| 152] 33 

Fin, of a] 

Idaho, ’30 | 1 8 26| | 221] 20) 
i.,1930 | 75| 34, «562 3495 411| 

Ind.,’30 | 24 19; 141) 1018] 84 

Md. 1930 {| 4/12) 123 868 | 79) 
Minn.,’30 | 16 33; «140 1777|——«158) 

Mo., 1930 | 11/35) Ss«d1338) 1242| “911 
Mont.30 | 5| | 21| 322,34] 
N.H,’30 | 10, | 40) 221] «28 
N.C.,’30 | 3 12 69] 958] O92] 
N.D.,'30 | 1| 2 12; 352 | a | 
R.1,°30 | YT 1 ai 306[ ij 
6c. [| T{ 4 23, —=“‘X;”#*‘~éC ; ke ]CSS 
S.D.,’30 | 1 3 14 643 | 29 
Utah,’30 |  —5| ~—s-10]_— 33} 3,224] sd 

W. v.30 | 9 —tC“‘“e 59 | 809] 81 

Wis. 20 | 18) 24200], 1781] 165 

D. C., 730 | 2 18 106 9 ««-396] C47 

Totals, ‘30 | 210 246 2018 17301] 1631| 


5 578 
8) —«:118 
~ 651 
3 155 
3718 
111; 1016 
65; ~—«687 
78| 1066 
~ 61; 1131 
~ 23) ~—«246) 
38 266 
64, 1313 
iF 
~ 49): 382) 
~ 26; ~—«609 
~ 212} 
164) 
39] 752 
1011} 14881! 
31; 1912 
12; «293 
49; 1108 
21) 371) 
242) 7270) 
108) 
46| 1375] 
102) 2772 
95| 
28) 426] 
~ 29, ~—«473 
44) +1854; 
497] 
34| —-722/ 
18 895 
20) 897 
25) 430, 
144; 2794 
25; 1130) 
1152| 30453, 


4 4 
———4 
| er 
2| 
157, «8 
35) 10 
= a 7 
~ 54, #&«5 
33, ~—~=«2120) 
Hg 
aa 
“11 9 
= 
19) ~©@©365 
10 § 
6) ; 
5| 
18} —«:18) 3 
my] 11 
29) 6 
456| 165 
8| 11 
10 1 
2; ~«#8 
—y—— 
280) 66 
~~ 40) 11 
39) 12 
a 26 
35) 22 
~ 12) 2 
7 2 
l 12 
1 
21) 12 
9| 2 
14 i.6)hCSCUmLe~!”~*~«SsE 
2 3 
~ aa 5 
62 9 
—so~—~=—«<“‘CD 
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*Not in production. 
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Equipment -- - Development } 





New Dole Coupling Fits All 
Types of Tubing 





New Dole universal tube coupling: 
ing; (d) nut; (e) seamed tubing: 
pression; (3) third compression. 


The newest offering by the Dole 
Valve Company is a universal all- 
tube coupling, designed to fit all 
seamed or seamless tubing of steel, 
aluminum, brass or copper. The 
new product is intended to obviate 
the need for depending on couplings 
of various designs and construction 
for joining differently constructed 
kinds of tubing. 

This new Dole coupling is de- 
scribed as a two-piece design of 





(a) body; (b) sleeve; (c) solder bear- 
(1) first compression; (2) second com- 

The left view shows the coupling 
without the tubing before the compression. 


maximum efficiency in joining in 
seamed or seamless tubing, for 
safety against leakage, for holding 
under strain and vibration, for sim- 
plicity of connection, with no sepa- 
rate sleeves, no flaring, no soldering 
for reconnecting speedily and with- 
out limit. No soldering or flaring 
is required and there are no sepa- 
rate sleeves. As the coupling com- 
presses the small end of the 
threaded sleeve, screw presses on to 


thus filling the, 
The | 


the tubing wall, 
seams in the seamed tubing. 


| BREWER-TITCHENER 


/GENERAL TIRE MAKING 


ball part of the threaded sleeve | ‘SHUTTERS FOR ALL CARS* NEW RUBBER STREET 


screw presses against the funnel in- 

side wall of the coupling body, 

forming a ball joint or seal. The | 
sleeve and the compression screw 
are united with solder which breaks | 
during compression, leaving the 
sleeve permanently on the tubing | 
and providing a lead lubricated | 
bearing for the compression screw. 
As the compression screw continues | 


to be tightened, the end of the tub- 
ing is forced against the V-shoulder 





A complete new line of radiator 
shutters has been announced by the 
| Brewer-Titchener Corporation of| 
| Cortland, N. Y., that will prove of 
|interest to dealers who are looking | 
|for winter items. The line is com- 
plete; covering all models and of- 
fers smartly designed shutters for 
| sloping V, regular V or the conven- 
|tional radiator. The horizontal| 





SIGNAL DEVICE 


Expansion of its manufacturing 
| operations to include the making of 
a rubber product not directly con- 
nected with the tire industry has 
just been announced by the Gen- 
eral Tire and Rubber Company of 
Akron. 

Patent rights for the manufacture 
and national distribution of rubber 
| traffic signals have just been ace 


in the coupling body, completing | shutter with the triple service, fea-| quired by General, which has al- 


another independent joint. Another | 
compression on the tubing is made | , 
at the point of the bearing of the 

compression screw on the sleeve, 
this same compression causing the 


| small tapered end of the sleeve to 


turn against the inner wall of the 
compression screw, locking it against 
accidental separation. The coupling 
consists only of the body and the 
threaded sleeve screw. Repeated 
connecting, it is stated, will not! 
reduce the efficiency. The device 
is finger turned, except for the 
compression turn. 


GERMAN ENGINEERING» 
SOCIETY HONORS RICE 


Calvin W. Rice, secretary of the 
American Society of Mechanical 
Engineers, received an honorary 
award at the recent seventy-fifth 
anniversary meeting of the Verein 
Deutscher Ingenieure, consisting of 
a silver plaque, especially struck to 
commemorate the founding of the 
V. D. I. at Alexisbad in 1856. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


tured in past seasons, will still be | 
in the ilne-up and the entire line | 


sold under the c... trade name of | 
Moto-Guard. For the Chevrolet 
with the screen, special studs will 
be furnished to hold the screen from 
the shutter. A special for Fords 
with shutter and screen combined 
will complete this line. 

The new line claims ample radia- 
tion surface and easy operation 
from the dash by the turnscrew 
principle wit* the dial indicator to 
show position of the leaves. Instal- 
lation is simple, the V types being 
attached with special bolts to the 
dummy of screen. No bolts are re- 
quired through the radiator core. 


GEAR GENERATOR WORKS 
AT HIGH SPEED 





The Farrel-Birmingham Com- 
pany, Inc., Buffalo, N. Y., has re- 
cently introduced the new Sykes 
size A-1 gear generator. 

The machine, it is claimed, can be 
run at 850 cutting strokes per 
minute. 





REGISTRATION STATISTICS, JULY, 1931 


Montana, New Hampshire, North Carolina and Rhode Island 


Service, Springfield, IL, and New Jersey, which are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J} 
county, city or town lists, or lists of owners in any given section, may obtain these by addressing any of these three companies 

















Oakland 


Oldsmobile 
Packard 











Plymouth 





Miscella- 
neous 







































































Arkansas | 2| Nl 23/ 1 20 | Nl | 87 | 40| 6| 15] l 2| 10| 2| 1} 1,804 
Delaware | 3] 10} 4 8| 5| 27| 35) | 9| | } 7 I | 472 
Florida | ij  12| 23/ 7 29| 12) 1| 106} —76| 6| 30| | | _:16 2| | ‘1,969 
Idaho | l 14/ 1 2| | | | 27 | 10} 2) 13) | | 13| 2| | 482 
Illinois {  —‘30) 21,379] +~=«119; += 362] ~=S180] += 23) S28 733| 662; 20) ~——«331| 6| | 266; 31; 64] 13,874 
Indiana {35 27; —Ss« 24, ~—«177| 21) 4) 42] 215 10; «105 3) 2) 117 9] l 4,574 
Maryland | 3| 62| 4 28] 22) 10} 5| 149] 140/10) 69 | 1} 35) 6| 1, 2,674 
Minn. | 6| 6| 96) 33; 159] 4, SO] ~—S—i3|— BH] 2A; 14) 110 1 2] 160) 17| 1; 4,992 
Missouri {|  1ij 14, 78, S30, S94] 3855 | ii] 3852] 172] 8 1| 3] 76} S12} 8| 4,254 
Montana | 1 6| 25 ry 19} l l 1| 60; 4, ~~ | 5| _—26 | 20| 2 | 1,001 
N. Hamp. | 3] 4 33; 10| 31| 13} | [79] 6 3, «19 ] | 38) 2) | __1,004 
N.Car. | 1| 3] 21| 6; «38 | 8| 2; «199 | ——'154 4; 30 | 2| 38| 1) | 3,740 
N. Dakota | 2| 1| 12/ 3| 6] | 57| 32 5) —*15/ | 2| 15 1] l 598 
Rho. Is. | 3} 1| 62| 6) 19} 10 10) 3] 5] 110} 83 a) 39] 1| | 32| 5 | 1,667 
§.Ca'lina |_| 12 1 lif 8 | 79 | —_ 53| ij 9| 1| 9| 2| | 1,657 
S. Dak. S.Dak. | — se |) hu _52| 2) | | 4] ——a~C*«<“<‘C!SC] | 2| 17| 2| 853 
Utah | 2 18; ; 10f 3 | | 20| 13) 2| 8| 1| | 11; | 561 
W.Va | | 4 52| 19) 33| 14, 186| ‘112 8] 33 | | 3] 111) 4| | _-2,246 
Wisconsin | —=5| 6; 293, ~=«50]Sé=iéiadiCA] SCi«CD 7] «339 249) 12{_132| 4| 151 11| 2} ~+5,206 
D. of Col. | bento 57] 10; 49)]~S=«CSdZ| | 4, «133 | ~—Ss«63 | 1| 55| | 1] 18| 6| 2] «2,313 
Totals | 113. 1337| 342) 1294] 463] 39) 77, 3863] 2445) 127] 1148] 12; 25] 1160, 118 74| 55,941 
Ark.,’30 | 2| 7 31| 10| 28 | 4| 2| 115 | 50| 3} i Nl 8] 11| 3| 1} 3,937 
Dela.,’30 | | 3 2i 1| 8| 7| 2| 9] 23 | | 11| 1] 6 3] 639 
Fla, °30 | | 11| 2, 2 +16) +o | 4 37 | 36) 9| 25) l 9] 23) 6 | __ 2,355 
Idaho,30 | S| 17| 2| 8| 1| | 31] 14) yi tT tt 4 ] 853 
m,1930 [27 73| + 411| +~=«:134) += 359] = 273) S27 30| 453] 418) 59, 519, +3| + +69) 201/ 100, —-83|_—«16,883 
Ind,’30 | 9| 47 69) 30; 117] 39) 5| 5| 201 | 119) 10; 160, ssa] Ss] 8D 4) 4,922 
Md., 1930 { a 7| 55] 12 64] 42 2/ 6) «122 ySCSCt«CS72 ‘980 | 18] 32/ 7; 15] 3,269 
Minn.,*30 | ‘1i| S18) ~—S (90 50/110] 99) 1| 6| 350 | 165 Ss] 137| | 85| 149) 34; 3|__——«G,790 
Mo.,1930 | _15) 15) —«933/ 23, +104, ~—~«65 1) (13, ~—«:170y~—S92|—S15]_——i107 l 37 | 58 ii] ~—s17|_ 4,877 
Mont., ’30 | 1| 14; 37] 12| 27| 4 | [—s«60} 31| 10/ 29) [13] 29] 14 |_ 1,250 
N.H.,’30 | 1| 7 45) 9| 28 | 11| 2| 1| 27| —_—«29 10| 36 oo. ae 20) 8| 1; ‘1,131 
N.C.,°30 | 3] 6| 23| 9 21} 11| | 96 | 63) [25] | 22| 21 7| 3,517 
ae J 6} 22 | 6 | | #; mm i aij 18| 18, 5| | 1,140 
R.1.,°30 | 4 35| 11; 19] 32 6| 12; 48 | 46 | 13| 35] 1 4| 18 16 3] ‘(1,742 
8.C.,'30 | | "I 3| 14| 5i 10] 8 a cs 2| 10| 2; sd | | 1,702 
$.D.30 |__| 7 24| 15| 74| 8] a SCT] C8 34] 39 3 | 2,141 
Utah,30 | | 2 30 9 i2yS 14 1| ‘lif 16| 1; 16 | 2,4 ~ | 954 
W.v.30 | 2 14 69 43] «=043) 2; 8S} 1 43| 71; 20 1| 3,279 
Wis, ’30 | 5 L | 22) +216) 76, 161j 55) 1; 9| 341] 231) 15] —_—‘163 1 58] 163 29| 6) 7,385 
D.C, 30 | 5 11] 32; —«-23] 63 | 37] 9 3, —=“‘*Y 48, | 45] | 3| 7 12 2| 2,235 
Totals, ’30 | 89| 279] 1332; 500; 1294{ 1765) 64, 100; 24554 1611| 197; 1539) 10; 462] 931; 291; 136| 170,701 





and general offices. 
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ready gone into production on them, 

The General rubber traffic signal 
consists of a flexible rubber panel, 
22 in. long, standing upright in the 
pavement, 7 in. high, with letters 
of yellow rubber vulcanized into the 
rubber background. A cleated base 
of creosoted wood, with brass anchor 
plates, is entirely inclosed in a rust- 
proof aluminum case. 

This rubber signal is embedded in 
the pavement in the middle of the 
street or traffic lane, directly in the 
line of the driver’s vision. It may 
easily be read for a distance of 500 
ft. in the daytime and, being di- 
rectly in the focus of the headlight, 
for a distance of 250 ft. at night. 


NEW LITERATURE 


The Automotive Daily News 
will publish announcements of 
new literature of interest t> its 
The booklets may be 


readers. 
obtained free of charge by order- 
ing them by number from the 


Technical Editor, Automotive 


Daily News. 


A-37—Combined handbook and 
catalogue, “Hobs, Milling Cutters 
and Reamers.” 

A-38—Piston pin bushing cata- 
logue, with listings for cars, trucks, 
tractors and engines. 


A-40—Booklet on _ six - wheeler 
equipment. 
A-41—Booklet describing and 


illustrating oil-fired pot-type fur- 
naces. 


A-42—Catalogue, 
electrical parts. 


CLEVELAND IGNITION CO. 
IN NEW HEADQUARTERS 


Cleveland, Aug. 19.—The Cleve- 
land Ignition Company has moved 
into new quarters at 1301 Superior 
Ave., N. E. The new quarters cover 
22,000 square feet of floor space, 
with an additional 6,000 square feet 
of outside parking space in the rear 
of the building for customers. In 
the center of the front of the build- 
ing is the drive, opening on the 
service floor, which occupies the 
center and rear of the building. The 
service floor occupies 11,000 square 
feet and extends through to Rock- 
well Avenue, the next street, so that 
cars enter from Superior Avenue 
and leave the building via the Rock- 


ignition and 


749 | Well exit. 


On one side of the entrance is the 
parts department, with largely in- 
creased space. On the other side of 
the entrance are the display room 
The shipping 


| department and shop are directly 
| back of the parts department. In 
this well-lighted shop each man has 
i own work bench and each me- 
chanic is a specialist in some par- 
| ticular line. 
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RUSCO APPOINTS SIX 
NEW REPRESENTATIVES 





ing the Louisville territory. Previ- 
ously Mr. Wile was connected with 
the Mills Novelty Company of Chi- 


TO SELL ITS PRODUCTS cago and the two years previous to 


Middletown, 


linings. 
sentatives are: 


C. S. Elliot, Oklahoma City, 


covering Shreveport, 


ott was formerly with 
Brake Shop and L. L. Oakes, 


Oklahoma firms. 


F. H. Long, Richmond, Va., 
Long was 
Chevrolet | 


ering Norfolk, Va. 
formerly 
Service of Richmond. 


E. M. Adkins, Richmond, Va., cov- 


He was for- 
almolive-Peet | barrels, a decrease of 69,050 barrels. 


ering Roanoke, Va 


merly with Colgate-P 
Company of Baltimore, 
Endicott, 

G. E. Brennan, Binghamton, N. Y.. States ports for the week ended Au- 
formerly with Sylvania Detroit Com- 
pany, and Gates Rubber Company, | daily 
now covering Elmira, 


Endicott-Johnson, 


Denver, Col., 
N. Y., for Rusco. 
E. B. Coile, 


Kansas City, Mo. 


B. H. Wile, Louisville, Ky., cover- 


CURRENT PKI CLs OF PASSENGER CAR MODELS | 





AUBURN—5-08. 


B Man's Coupe 995 
AUBURN—8-8A. 


Custom Models 


2-dr. Brough.1,145 Cabriole 
1,195 5 Con 


5 
5 4-dr. Sedan 5 
B. Man’s Coupe.1 195 


AUBURN—8 Cyl. 


Standard Model 


7 Sedan 1,195 
AUBURN—S Cyl. 


Custom Model 


7 Sedan...... 1395 


AUSTIN—4 Cyl. 7 
Luxe Coupe...52 
Standard Coupe. aeh'3 Cabriolet 5 


Business Coupe. .330 De 


Runabout 
BUICK—8-0. 


eon 


Bus 
2-dr. Sedan 
Spt 


5 4-dr. Sedar 





4 Spt. Coupe. ..1,325 Spt 
BUICK—S-80. 124 W. 

4 Coupe ....... 1,535'5 4-dr. Se 
BUICK—8-9. 13 

4 Spt. Roadster 1,610 5 4- dr. 

7 Touring .1,6204 Conv 

2 Spt. Coupe a 4-dr 

5 Coupe .. .-1,765 7 Lin 

CADILLAC—V-8. Fisher Custom, 134 W. 

2 Coupe ... 2,695 2 Con 

5 Coupe . 2,799 7 Sedan 

§ Sedan ........2,.795 7 Imp 

5 Town Sedan. .2,845 7 

2 Roadster 2.845 wood) 

5 Phaeton .2.945 5 A. 

CADILLAC—V-12. 

2 Coupe .+--3,095 7 Se 

5 Coupe 3,895 W 

5 Sedan .3,895 7 Touring 

Roadster 3,945 7 Imperiz 

5 Town Sedan. .3,945 (143 W 

Phaeton 4,045A W 

Con. Coupe 4,045 


CADILLAC—V-16. 


Fleetwood Custom, 
5,350 2 Coupe 


2 Roadster. 


A. W. Phaeton.5,750 2Con 
2 Coupe .. 5,800 5 Clut 
5 Coupe........5,950 § Sedan 
5 Club Sedan 5,950 5 Sedan 
5 Sedan.........5,950 7 Sedan 
5 Sedan Cabrio.6,125 
7 Sedan..... 225| Imp 
5 Imperial. 300 Imp 
5 Imp Cabrio. 350 
5 Phaeton.... .500 

525 


Town Cabriolet 
(opera seats). 
Town Cabriolet 
(q'rter win.). 
Town Cabriolet 
(full leather) 
Lim. Brough'm, 


CHEVROLET—6-Cyl. 


2 Roadster .... 
2-4 Sp. Roadster .495 


6, 
6, 
6. 
6, 
6 
7 Imp. Sedan...6, 
6,5 
6,5 
‘Lim 

6, 

6, 





5 Phaeton ...... oe 5C oupe 
2Coupe (3 win).535!Con. 

2 Coupe (5 win.) 543 5 Sedan 
5Coach .........545/5 Special 


{Lan 
CURYSLER—‘'6"” 6-Cyl. 
2 Business Coupe 


Roadster (RS) 885 
CHRYSLER—70. 


Business Coupe.1,245'Royal Sedan 
-1,245 Royal Coupe 


Brougham 
CHRYSLER—3-Cyl. 


De Luxe Models 

Coupe (RS) 1,525 5 De 
2-4 Roadster 4 Con. 
2 res .. 1,545! «RS» ; 
1,565 & Phaeton 
CHRYSLER—Imperial. 8-Cyl. 


5 4-dr. Sedan.. 








5 Sedan ... .-2,7452-4 Cus 

5 Sedan (CIC). .2,845 Cus a 

7Sedan ........2,945 ) 

7 Sedan Lim...3,145) Cus 
CORD—8-Cyl. 13714 

Sedan 





9 
2 


pareusbam 





Conn., 
number of important additions have 
been made to the field sales force 
of the Russell Manufacturing Com- 
pany, manufacturer of Rusco brake 
The new territorial repre- 


the Auto 


with Heisler 





daily average of 131,857 barrels for 
the week ended August 8, and a 
daily average of 207,036 barrels for | 
with the | the four weeks ended August 15. 


Kansas 
covering the Kansas City territory. 
Mr. Coile was formerly 
National Tire Stores, 
and the Bendix Service Corporation, 


Auto Laundry, Inc., for the servic- 





Standard Models 


2-dr Brougham. 945 Con 
4-dr. Full Sedan. .995 Con 


114 W. B. 


Coupe 1,025 5 Phaeton 
.1,035'4 Spt. 
Roadster.1,0555 4-dr 

4 Conv 

BUICK—8-60, 118 

2 Bus. Coupe 1,2855 Phaeton 


Co yupe. «- 1,055 


Touring 


5 4-dr. Sedan 
5 4-dr. Sedan (5 


Imperial 


Town Cabriolet 
(Opera seats) .8,750 

Town Cabriolet 
(quarter win- 
dows) 

“Town Cabriolet 

quar'rs) 8,750 

Brougham .8,750 


(leath 


525/Town Brougham.9,200 
525'Town Brougham.9,700 
475!2-4 Sport Some 
(5 windows).. 


5 Sedan 
(5 wire wheels) .865! Phaeton 

2-4 Coupe (RS) (5 /|2-4 Con, 
wire wheels: 885  «(RS) 


Crh POM Mm 
ww pee . 


Wows 


395' Cabriolet 
(395 Phaeion 


LLL 


toro 


his appointment with Rusco he was 
with the Oldsmobile-Viking Com- 
pany at Louisville, Ky. 


CRUDE OIL OUTPUT OFF 


SLIGHTLY PAST WEEK) 


New York, Aug. 19—The Amer- 


ican Petroleum Institute estimates |; 


that the daily average gross crude 


for the week ended August 15, 1931, 
was 2,498,500 barrels, as compared 
with 2,555,550 barrels for t.re preced- 
ing week, a decrease of 57,050 bar- 
rels. The daily average production 
east of California was 1,981,500 bar- 
rels, as compared with 2,050,550 


Imports of petroleum (crude and 
refined oils) at the principal United | 


gust 15, totaled 1,913,000 barrels, a} 
average of 273,286 barrels, 
compared with 923,000 barrels, a 


NEW CAR LAUNDRY 
Newark, N. J., Aug. 19.—Kuvin’s 








DE SOTO—Six. ‘169i, O. A. 
5 2-dr. Sedan....695:'5 Touring ........795 
2Stand. Coupe...740\/2-4 Roadster..... 795 
5 2-4 Coupe (RS)..775 2-4 Con. Coupe 
5 4-dr. Sedan....775| (RS) 


‘ 82 
'5 De Luxe Sedan. 82 


DE SOTO—8-Cyl. *1i77 O. A. 


245 2 Business Coupe 965'5 Touring .....1,035 
5 2-4 Road. (RS)..995'5 De L. Sedan ..1,065 


DURANT—619 6-Cyl. 109 W. B. 
695 5 4-dr. Sedan (6 
wire wheels) .. 78§ 





Con, Coupe .... 
Vic. Brougham.2,795 


fl 2,295|Sedan Limou.. 
Victoria Coupe.2,295 





SAFE TRUCK DRIVING 


IS AIM OF CAMPAIGN 


Springfield, 


Mass., Aug. 19.— 





FORD’S PLANT AT CORK 


ANNOUNCES WAGE CUTS 


Dublin, Aug. 19.—The Ford Trac- 


Pamphlets illustrating the desired| tor plant at Cork announced yes- 
qualities in a safe driver of motor} terday that it was forced to make 


trucks are being provided by the! 
Chamber of Commerce in co-opera-| ‘ , b 
tion with the safety campaign being | fective immediately, because of the 
| put on by the motor truck depart- 


|ment of the National Chamber of 


Commerce. 


These are being distributed to 


oil production in the United States | truck owners as guides to proper se- 


lection and supervision of drivers. 
Another series is for the drivers, 


emphasizing precautionary rules to| 


apply on the road. 
According to the association, the 
campaign is under way because reck- 


‘less driving, in. one case, reflects} 


upon truck drivers in general. T. M. 
Johnson, secretary of the Transport 
Associates here, declares that “acci- 
dents and discourtesy are expensive, 
not only directly by increasing our 
cost of operation, but indirectly by 
driving away business and giving 


occasion for the enactment of laws 


and regulations that make it diffi- 


cult to transport goods economi-| 


cally.’ 


ing of automobiles has been organ- 
ized by Samuel H. Kuvin, Pearl S. | 
Kuvin and Lee Chasen, Newark. 


FRANKLIN—De Luxe. 6-Cyl. 132 W. B. 
Genes .¢eeeenee 2,645|Speedster (5 wire 

5 Sedan .......2,695| wheels) ...... 2,845 
5 Pirate Tour. .2 0608/7 Sedan ........ 2,895 
7 Pirate Phaet. "2'695 Con. Speedster. .2,995 
Club Sedan ...2,745|7 Limousine ....2,995 


2,765| Town Berline (6 
wire wheels). .4,195 


GRAHAM—Prosperity. 6-Cyl. 113 W. B. 





HUPMOBILE—Series U, 137 W. B. 
2.445 9 
















2-dr. Sedan. 
Coupe (RS) 


COE ec cxdsccaes 945\4-dr. Sedan ..... 995 
4-dr. Spec. Sed.. 
Coupe (R. S.) .. 975) 


a downward revision of salaries, ef- 


| keen, specialized European compe- 


tition, 

A renewal of prosperity for the 
languishing plant was seen, how- 
ever, in an announcement by Sir 
Percival Berry, chairman of the 
European Ford interests, that the 
company had decided to begin gen- 
eral foundry and engineering work 
on a large scale at Cork. This will 
allow the Irish plant to re-engage 
most of its original staff, now re- 
duced to a fraction of the former 
size because of the lack of tractor 
orders. 

Tests of various kinds of castings 
proved so satisfactory, it was said, 
that contracts have already been 


accepted and more men will be! 


hired fortnwith. 


NEW HUDSON DEALER 
Steubenville, O., Aug. 19,—An 
nouncement has been made that the 
Sigesmund Motor Sales Company, 
North 7th Street, has been ap- 
pointed Hudson-Essex dealer for 
the Steubenville area. 


NASH—960—6-cyl. 114'4 W. B. 





NASH—970. 8-cyl. 11614 W. B. 


955, 4 Con. Sedan ...1,075 





———S—————————— ee 


McCLAREN TIRE SALES 
MAINTAIN HIGH LEVEL 


Charlotte, N. C., Aug. 19.—The 
tire manufacturing plant of the 
McClaren Rubber Company is 
maintaining a full-time production 
schedule, according to an announce- 
ment of the officials of the com- 
pany. Sales of McClaren tires by 
the company’s dealers throughout 
the country are steadily increasing 
and the outlook for continued good 
business is gratifying, according to 
I. Eisbrouch, president, who has 
been making a tour over the com- 
pany’s West Coast territory. The 
volume of sales on McClaren tires 
in the Carolinas is also increasing 
as the result of a large advertis- 
ing campaign being put on in these 
states. 


INDIAN MOTOCYCLE PLANS 
NEW MODELS NEXT SPRING 


Springfield, Mass.. Aug. 19.—Man- 
ufacture of tools and dies for the 
1932 models of the Indian Moto- 
cycle has appeared as a constructive 
factor in local plant activities in the 
last few weeks. Indications point 
to an energetic drive by Indian to 
strengthen its position in the motor- 
cycle field this coming year. The 
new models are not expected to 
make their appearance before 


spring. 





**PONTIAC—6-cyl. 112 W. B. 


CONS cesedcaceee 795\4-dr. Sedan....... 845 2-dr. Sedan ..... 779|Con. Coupe ‘ 849 
° ae Touring .....666- SOE COUPS .ccccccccce 779)/4-dr. Sedan ..... 849 
82: Sport Coupe ..... 819'Custom Sedan ...889 


REO—6-21. 6-cyl. 121 W. B. 


5 Sedan ........ 1,295 


REO—8-21. 8-cyl. 121 W. B. 


5 Sedan .......1,395 


2-4 De L Coupe _{2-4 Con. Cou ee. 5 Ie ssscises 785\Sedan ......... 825 NASH—980. 8-cyl. 121 W. B. REO—8-25.. 125 W. B. 
(RS) --995) (RS) ....-.--1,075 Town Sedan .... 795iCoupe (R. 8.) .. 825 Coupe ......... 1,245'4 Con. Sedan ...1,325 Coupe ..........1745'Sedan ...........1745 
5 4-Dr. Sedan ..995 GRAHAM—Standard. 6 cyl. 115 W. B. Coupe (R. 8.) -1,285 4-Dr. Town Sed.1,375 Victoria ........ 1745 
DE VAUX—6-Cyl, 113 W. B. Coupe ...........948|Coupe (R. 8.)....985 *@! Sedan ....1,295 REO ROYALE—8-cyl. 131 W. B. 
Phaeton — Mtenterd Sateen Roadster (R. 8.). ) nn cadens cue NASH—990. 8-cyl. 133 W. B. Sedan Victoria.2,145|Coupe .........-2,145 
Standard Coupe | (4 wood wheels, | 9% ‘own Sedan. ..9% 4-dr, Sedan (124 {Victoria ........1,765 EO ROYALE—8 cyl. 135 W. B. 
(4 wood wheels spare rim) ..... 695 GRAHAM—Special. 6 cyl. 115 W. B. Ae ee 1,565.5 Sedan ........1,825 = se . 2.995 
spare rim) -625\Special Sedan 5 Sedan .........2,745/Con. Coupe.....4, 
B : an : / nesie Coupe ...........985/Coupe (R. S.)...1,025 7 Touring ..... 1,595'7 Sedan .......1,925 Coupe 2745 
usiness =6. Coupe | (8 wire wheel, Roadster (B.6.)..00s\Sedan .. ‘'1'035 Cabriolet ...... 1,695'7 Limousine ... .2,025 wm os cccstens : ; 
(5 wire er a ere Town Sedan 1.015 reese Coupe (R. 8S.) ..1,745! STUDEBAKER—Six. 114 W. B. 
one in rign NT Fear) ..ceoeoes 409 a OVeay a 895 
fender well) ..645’Custom Coupe ...795 | GRAHAM—Special. 8 cyl. 120 W. B **OAKLAND—8-cyl. 117 W. B. 2 Bus, Coupe .. eT duaret |. 
Sport Coupe 675|Custom Sedan ...795 Coupe ......... 1,185|Sport Sedan ...1,235 Coupe ......... 1,004\Con. Coupe .....1,104 5 4-dr. Sedan ...895/5 Regal Sedan 
DODGE—6-Cyl. 11444 W. B. Coupe (R. 8.)..1,225!Sedan .......... 1,285 2-dr. Sedan ....1,004/4-dr. Sedan ....1,104 4 Coupe (RS) ...895| (6 wire wheels) 970 
2 Coupe (5 wire {2-4 Coupe (R. S.) GRAHAM—Custom, 8 eyl. 131 W. B. Sport Coupe ...1,084/Custom Sedan ..1.164 s7uppBAKER—Commander 8-70. 124 W.B. 
wheels. R. M.) 815 (5 wire whecls, , cscesesse 1,895|Limousine . 2,145 OLDSMOBILE—6-cyl. 1134¢ W. B. 4 Coupe ...... 1,585!5 Brougham 
2 Coupe (4 wood snake 1 F. W. vase, 080 7Sedan ........1,945! Standard Models § Sedan ..... .1,585 (Cloth) coe ek Gee 
WeOOs) voce rGewle woune We Wee a HUDSON—8-cyl. 119 W. B. 2-dr. Sedan 845|4-dr. Sedan ...,..925 4 Victoria ..... 1,585/5 Brougham 
3 ae. Ca 8305 aaa . * ae Se os cocceet 875'5 Town Sedan 945 Business Coupe " '845| Con. Roadster ’* "935 5 Regal Sedan .1,685| (Mohair) .....1,685 
2- 4 Coupe (R. 8.) wheels, 1 F. W.)860 5Coach .........895/5 Stand. Sedan....995 Sport Coupe ....895/Patrician Sedan. .960 sTUDEBAKER—Dictator, 8-eyl. 114 Ww. B. 
re wheels, 5 Sedan (4 wood 4 Coupe (R.S )...925'Sport Roadster. ..995 OLDSMOBILE—6-cyl. 1131% W. B. 2 Coupe ...+1,095!5 Sedan .,......1,150 
R. 'M yas 835! wheels, 1 F. W.)860 HUDSON—8-cyl, 126 W. B. De Luxe Models 6 GUUS ksosaes 1150/5 Regal Sedan .1,225 
oe (R. §.\ 5 A et (4wood |. 5 Tour. Sedan. 1,140/7 Spec Sedan....1,325 2-dr, Sedan ..... 910|4-dr. Sedan ......990 STUDEBAKER—President 8-80. 130 W. B. 
R. M) ""835(2-4 Coupe (6 wire oe eee -. + +1,195!5 DeL Brougham.1,375 Business Coupe..910|Con, Roadster ..1,000 5 sedan .......1,850'/5 State Sedan 
< aiten ith wie \” wheels. 3 F. W.) am, Sedan. ,.1,195/5 Club Sedan 1.445 Sport Coupe ,...960/ Patrician Sedan 1,025 2 Coupe |......1.850/ (Mohair) ....1,950 


1,900'5 State Sedan 


wheels, R. M.) 845 (R. 8S.) ...... 870 HU PMOBILE—Century 6. 114 W. B. ay 2914 4 State Road. : 
6 Sedan (4 wood |5 Sedan (4 wood 5 Sedan ........ 995|Cabriolet (RS). .1,050 PACEARD—S-opt, W088 UW. 5. 4 State Coupe..1,950! (Cloth) ...... 1,950 
wheels, R. M.} 845, wheels, 2 F. W.1875 Com. Coupe.’ :| 995'5 Phaeton ......1,050 ’ Sedan ........2,485 STUDEBAKER—President 8-90, 136 W. B. 
ste 50'5 Sec vir > r sta 7 . 
Roadster ..- -050/5 Sedan (6 st —. Coupe (R. S.)..995|Roadster (R. S.).1,075 PACKARD—38-cyl. 1361 W. B. 1 Tourer ......1,850/State Victoria ..2,250 
© : HUPMOBILE—Century 8. 118 W. B, 5 Phaeton 2.650/5 Coupe ........ 2,795 7 State Tourer 2,050 5 Brougham 2250 
DODGE—8-Cyl. 11814 W. B. 5 Sedan ........1,295/2 Cabriolet (RS).1350 2-4 Coupe \7 Sedan ........2,885 7 Sedan ....... 2,350} (GIOED) no eceed 
2-4 Coupe (R. S.) 5 Coupe ...... 1136 2 Coupe (R.S.),.1,295/5 Phaeton ......1,350 Roadster ..2.650'5 Spt Phaeton ..2,950 7State Sedan | 250 15 Brongn 2.295 
En oo oe gall ym AP EERE, 2 Com. Coupe...1,295/2 Roadster (RS).1:3i5 2 Coupe .......2,675\7 Sedan 9 setcnae) 2. +S ie rimousine ... 2500 
i BE) oon. RON wheels, R.M-) 1.135 | HUPMOBILE—Series C. 121 W. B. 5 Sedan ....... 2,006) Limousine... -3.288 ‘Gloth) ...2,250' 
2 Coupe (5 wire 5 Sedan (5 wire : OUTING ..++- 7755 Conv Victoria 3, a 23 y 
: Wheels B M.) 1,095 wheels, 1 on 2 iesee ian 3.08 Vietotia, Coupe ‘Es 5 Club Sedan ..2,775'5 Conv. Sedan . .3,445 STUTZ—LA. taosicat = - B. oan 
2- pupe »€ \ ,150 2 k y 7 7 ‘ . «1.99% ab oupe ....- ’ 
wheels), 1.095 5 Sedan (5 wood 2 Cabriolet (RB).1. AY 5 Town Sedan. ..1.705 PACKARD—3-cyl. 142% W. B. : Coupe "2'245|2 Speedster ....2,585 
Roadster ... 1095! wheels, 2 : HUPMOBILE—S 5 Phaeton .....3. 90/5 Coupe ... 3,850 2 Coupe ; 2.245'4 Speedster ...,2,585 
2-4 Coupe (6 wire _ BF. W.) 1,165 —Series H. 125 W. B, 2 Coupe ....6. 3.7255 Club Sedan ..3,890 Ciyh Sedan ...2.345'4 Speedster (TC) 2,785 
wheels, 2 ,,|2 Sedan (6 wire § Sedan ....... 1,895! Victoria ratensel 1,915 2-4 Coupe |5 Coupe .......3,890 STUTZ— MA 8-cyl. 13412 W. B. 
F. Ww.) 1,130 wheels, 2 _ 2Coupe (RS)...1,8957 Spt. Phaeton. .2.005 Roadster 3,750, 5 Spt. Phaeton. .3,990 7 il on 3.495 
5 Sedan (5 wire | FW.) 1,170 2 Cabriolet (RS). 1,895'5 Town Sedan.. 2,005 7 Touring .....3,795|5 Conv. Victoria 4,495 5 Coupe ......2,690/2 Speedster ... 3'495 
wheels, R.M.) 1,135 4Coupe ....... 1,91 S Medan 5.550: 3.84515 Conv. Sedan ..4,550 2 Coupe 2'995|4 Speedster ....3, 







'195'Tour. Speedster.3,595 


5 Sedan . 2 
PACKARD—8-cyl. 147% W. B. Club Sedan 295'4 Speedster (TC) 3,795 
Sedan ....... 4,150!7 Sedan Lim ...4,285 Cab. Coupe 3,345 


STUTZ—MB. 8-Cyl. Custom. 145 W. B. 





wire wheels).. 710 LA SALLE—8-c 4 . 7SS—S 
A SALLE—8-cyl, 134 W. B. PEERLESS—Standard 8. 118 W. B. ai 3.995 
. 5:7L sine ....-3,998 
DURANT—610 4-Cyl. 112 W. B. Fisher Custom § Sedan ...... 1,495|5 Brougham ....1,545 7 Speedster 1 :}gasiGab, Coupe. .....3.995 
Bisiness Coupe {Coupe (R. S.) 2 Coupe ........ 2,195|5 Town Sedan...2,345 2 Coupe (RS)...1,495'2 Cabriolet (RS) 1,595 ~ Sedan “3.895 5Con. Sedan... .4,395 
(wood wheels). .735| (wire wheels)...770 5Sedan ......., 2,295|7 Sedan ..... 475 5Club Sedan ..1,545) oes 00 8096 28 145 WB 
Business Coupe [Sedan (wood 2 Con 7 a "595 STUTZ—MB. 8-cyl. Salon 149 ’ 
I Coupe....2,295 7 Imp. Sedan... .2,595 S 25 i i 
(wire wheels). 750! wheels) ........765 5 Coupe ........ 2,295 PEERLESS—Master 8, 125 W. B. 5 Sedan |7 Sedan Limousine 
00 Coupe (R. S.) _ {Sedan (wire LA SALLE—8-cyl. 134 W. B § Sedan .......- 1,995'5 Brougham ....2,045 (Le Baron)...4,795' (Le Baron) . , 6.196 
(wood wheels). .755 wheels) ........780 Fleetwood Custom 2 Coupe (RS) ..1,995/2 Cabriolet .....2,095 § Brougham (5 Trans. Cabrio * pe 
ara tanda te : 5 Club Sedan. ..2,045 (Le Baron)...4,995) (Le Baron)... 9, 
DURANT—612 6-Cyl. 112 W. B. 2 Roadster , -2,245|5 Sedanette .....3,245 “ Ss lL 123 W. B 6 Sedan {7 Trans. Town Car 
Business Coupe {Sedan (5 wire 7 Touring ..... 2,345/5 A. W. Phaeton.3,245 PEERLESS—8-cyl. 125 . = (Le Baron)....4,995| (Le Baron) . 5,700 
(wood wheels) .760' wheels) ...... 810 5Sedeun Cabrio,3,245 De Luxe Master 6 Bro. Limousine |7 Trans. Town Car 
Business Coupe |5Spt. Coupe (R.58.) LINCOLN—8-cyl. 145 W. B 5 Sedan ........2,320/Brougham ......2,370 (Le Baron) ..5,195| (Fleetwood) . -7,495 
(wire wheels)..775| (6 wire wheels) .630 Standard Models 2Coupe ........2,320/\Cabriolet ....... 2,430 ¢ Sedan Limousine | 
Coupe (R. S.) {5Spt. Road. (R. 8.) 4 Spt Club Sedan ....2,370 (Le Baron)...5,195 
(wood wheels) 780) | (6 wire wheels) .845 7 OO iouring £400) TE Dee PEERLESS—Custom 8. 138 W. B. STUTZ—MA. 8-cyl. 134%¢ W. B. 
Coupe (R. S.) lSedan (6 wire por ouring.4,400! (T. C.)........ 4,600 7 Series Weymann 
(wire wheels)..795, wheels) ........845 2 Coupe ........4,600/5 Sedan ......... 4,700 2 Coupe (RS). ..2,795|5 Brougham ....2,845 Chateau Se 
Sedan (wood 5 Town Sedan SS icoca sas 4,900 5Sedan ........2,795,7 Sedan ....... 2,945 4 pongchamps ..4,345!5 Versailles .... 4,345 
wheels) ....... 195 - (2 Windows). 4.009 7 Limousine ,....5,100 5 Club Sedan. . .2,845'7 Limousine 12 13!145 STUTZ—MB. 8-cyl. 145 W. B. 
own Sedan = lL 134 W. B. Series W n 
DURANT—614 6-Cyl. 112 W. B. (3 windows) . .4,600! PIERCE-ARROW—A8, S-eyl. 134 ee ae 4,895 
De L. Coupe De L. Sedan LINCOLN—8-cyl asia 2-4 Coupe (RS) .2,685/2-4 Sport Roadster 3 Chaumont ....4,745!5 Monte Carlo.. .4, 
(6 dem. wood (6 dem, wood  @xetem Mea ly gy ae eg le <a WILLYS—6-97 6-cyl. 110 W. B. 
wheels) .......965 wheels) ........ 995 , re PIERCE-ARROW—43. 8-cyl. 137 W. Beg 2 act 495.5 Sedan 675 
De L. Coupe |De 7. Sedan 4 Con. Roadster 4,700|Con. Sedan Cy “ire 2,685!7 En. Dr. Limou.3,145 2 Roa : er *"845\4De Luxe Sport. 
(6 dem, wire | (6 dem, wire 2 Coupe (Dietrich) ....6,800 5Club Sedan. 2.835 5 Con. Sedan. ...3.680 § Touring . ''565| Roadster 675 
wheels) .......965 wheels) ........995 4 ee ei * ma eoerieies 9.100 7Sedan ........ 1995 5 dcdr” Coach. ....595,De Luxe Touring. . 725 
e ron) 7 
ESSEX—6-Cyl. 113 W. B. (Judkins) ....5.800/A. W. oon PIERCE- “ansowes. 8-cyl, 142 W. B. SOOMBO .occcsoece = 5 De L. Sedan...750 
2 Coupe ........ 595|5 Town Sedan .. 735 Berline (3 win.) | (Brunn) ...... 7,200 5 Tourer ....... 3.45015 Club Sedan..,.3,745 Club "Sedan tees 62 
5 Coach ........ seeis Touring Sedan. 775 puakins) .. 5,800 A. W. Cabriolet 4 Sr Roadster assert ae Phaeton. 23s8 WILLYS—6-98-D. 6-cyl. 113 W. B 
4 Coupe (R. S.). 645'Spec. Sedan. .855 mousine S.C. (LeBaron) 7,30 (R. 5.) ....- 17 Sedan .......- 069 TO5'F io 
5 Stand. Sedan.. 695/7 Sedan (119 W.b.) 895 (Willoughby). .6,100|A W. Cabriolet. . 2-4Con. Coupe 6 Cub Berline,..3.968 } Standard Sedan. s0e/eGedan (Do L)...009 
4 Sport Roadster 725 Con. Phaeton (Brunn) ..... 7.400 Ee tere 3,650|7 En. Dr. Limou.3,.995 ; * 80-D. 8-cyl. 121 W. B. 
FORD—Model A. 4-Cyl. 10316 W. B (Derham) ....6,200'Panel Brougham 5 Sedan ........3,695 WHLTs—6. oF 
—Model A. 4-Cyl. 312 W. B. Con. Coupe | (Willoughby) .7,400 PIERCE-ARROW—41. 8-cyl. 147 W. B. 5 Sedan .. ‘ .995'4 Victoria Coupe 
2 Roadster ..... 430!5 De L. Phaeton. 580 (Dietrich) 6.400! if 5 Sedan (De L).1,095! (De Luxe).....1,095 
5 Phaeton ..... 435.5 Standard Sedan 2s oe 7 Spt. Tourer...4,275|7 Sedan ........4,785 {Custom Sedan. . .1,295 
2 De L. Roadster 475! (3 windows)... 590 MARMON—70. 112% W. B. 2-4 Con. Coupe 7 En. Dr. Limou 4,985 } is 1IGHT 5-95 113 Ww. B. 
5 Tudor Sedan.. 490'4 Cabriolet ..... 595 2Stand. Coupe...950'4 Vic. Coupe ..,..995 (R. &.) 0... 4,275 os eas S-KNI aoe % de "895 
2 Coupe ........ 490/5 4-dr. De Luxe 5Sedan .........995!2 Con. Coupe ...1,045 PIERCE-ARROW—41, 8-cyl. 147 W. B. 5 oe SHERRI ERy 845!Victoria Coupe 
4 Sport Coupe.. 500! Sedan (2 win.). 630 MARMON—38, 130-136 W. B Le Baron Custom Group 5 Win G, ach.....875' (De L» 895 
4 De L. Coupe.. 525.5 Town Sedan .. 630 a ; 2-4 Coupe (RS) .5,100/Formal Town Weare commen ss 0s , 
5 De L. Tudor..5255Con. Sedan. .. 640 5 Sedan ........ 1.8952 Con. Coupe... .2.395 § Coupe Victoria.5,100| Brougham ....6,250 wore carci Pe : 
4 Victoria ... 580 5 Sedan ........2.220\7Sedan ..,.....2, 2.495 3 Goes S 4, “wer F oe Town 6WILLYS-KNIGHT—66-D. G-cyl. 121 W. B. 
95 Ww 2 Stand. Coupe.2,275'7 Limousine 03.505 Boe een. Bes . 959 5 Sedan ........1,095 4 Victoria Coupe 
FRANKLIN—Transcontinent. 6-Cyl 125 WB 5 club Sedan. . 2'345 5 Spt. Sedan .. 5,375) Car ......... 6,250 * Sedan (De L)..1:195. (De Luxe) 1,195 
5 Sedan .+ 2,295 Vie Brougham., "2,395 a ae ae 7En. Dr, Lim. .5.975|Formal Town — + eae Custom sedan... ae 
Coupe ...,.....2,345/Town Sedan ... .2,425 MARION—-86- ey, 165 W. B. Landaulet ....6.400 over all length of chassis instead of 
Con. Coupe 2°395/Pursuit ..... .. 2,495 5Sedan ........! 5200/2 Con Coupe. PLYMOUTH—4-cyl. 170 0. A. wheel base. a ¥ 
FRANKLIN—Transcontinent. 6-Cyl 132 WB Hw ‘Sedan. 5220 7 Sedan tenes 2 Bus. Roadster. ..535/5 Phaeton ....... 295 ‘**As delivered prices only are quoted, 
Roadster (6 wire \7 Sedan ....... 2,475 p. Sedan.. 2 Bus. Coupe ...565\2 Coupe (R. 8.)...610 they vary in different sections of the 
_ wheels) 2.345'Sport Salon ,.,.2,595 5 Victoria ......! 20,7 Limousine 5 2-dr. Sedan ....575|4-dr. Sedan ..... 635 country and the Oakland-Pontiac prices 
Sedan ....... 2,395) Limousine ......2,725 (Recent price anes in bold face) 4 Roadster (R.S.).595/4 Con. Coupe .... 645 given above are for New York city only. 





